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THE POWER OF PUBLICITY
Author of a Book About Organ Donation Kicks 
Off National Donate Life Month with a 
Television Appearance in the Twin Cities 

April is Donate Life Month and 
Suzanne Ruff, author of The 
Reluctant Donor, kicked it off in a 
big way – with a television 
appearance on Minneapolis’ 
WCCO, and by being the keynote 
speaker at two events for Life 
Source, the federally-designated 
organization that manages organ 
and tissue donation in the 
Midwest.

On Saturday, March 24, 2012, 
she was interviewed on WCCO 
(CBS’s) Saturday morning news. 
Ruff told anchor Rachel Slavik 
about the incredible impact 
organ donors have had on her 
family. “If it weren’t for the 
generosity of people who make 
the difficult decision to donate 
organs, the majority of my family 
would have pretty much been wiped off the face of the Earth,” she said. 

Ruff ’s mother and two sisters, as well as several aunts, uncles and 
cousins have all needed kidney transplants to save their lives. One 
cousin died while on the waiting list for a kidney transplant.  Ruff ’s 
family – on her mother’s side – carries the gene for Polycystic Kidney 
Disease (PKD), a hereditary disease that causes kidney failure. There is 
no cure.  

When her sister, JoAnn, got sick in 2004 and needed a transplant, 
Ruff decided to become a living donor. At the time, there was a five to 
six year waiting list for a donated kidney, and JoAnn couldn’t wait that 
long. Ruff ’s other sister, Janice, received a kidney from a 12-year-old girl 
who died in 1995.  Back then, there was a two year wait and only about 
38,000 people waiting for a transplant.

Above:  Suzanne Ruff  shares her story 
about organ donation with anchor 
Rachel Slavik on WCCO News in 
Minneapolis.

UPCOMING EVENTS
Doug Cornelius, author, Good News -  I 

Failed: A Story of Inventing in Minnesota, 
will share his story with students at Brooklyn 
Junior High in Brooklyn Park, Minn., on April 
10, 2012.

RMA Publicity will have a table at the 
Minnesota Independent Publishers 
Association’s Annual Vendor Fair on 
Wednesday, April 11, 2012. The event will be 
held at Joule – Minneapolis, located at 1200 
Washington Avenue South in Minneapolis, 
from 6:30 p.m. – 8:30 p.m.

We will have a publicist available to 
answer authors’ questions about how to 
generate publicity for their books. Learn how 
to make connections and build relationships 
with the media, booksellers, and other 
organizations. There will be several tip sheets 
available at the table to help you get started. 

Ms Nique, author, If My Past Wasn’t 
So Dark… My Future Wouldn’t Shine 
So Bright will be interviewed on the Blog 
Radio Talk Show, “Let’s Chat” on April 24, 
2012, at 9 p.m. CT.

http://www.blogtalkradio.com/sennysen
http://www.blogtalkradio.com/sennysen
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During the 10 months that lapsed between the day she made the offer and the day of the surgery, Ruff 
considered backing out several times. She kept her emotions in check through prayer and by journaling, 
eventually going through with the surgery on Oct. 19, 2004.  Ruff ‘s memoir, The Reluctant Donor, is the story 
of her struggle with making the difficult decision to donate.

After her WCCO interview, Suzanne spent the day at the Bloomington Writer’s 
Festival in Bloomington, Minn., an event where authors from throughout the 
Midwest gather every Spring to share their books with the public. Then on Monday, 
March 26, 2012, she spoke about the importance of organ donation at two Life Source 
sponsored meetings. Life Source is the federally-designated organization that manages 
organ and tissue donation in the Midwest. Ruff shared her story with care providers at 
Region’s Hospital in St. Paul, and with volunteers at Life Source’s headquarters. 

The Reluctant Donor is available for purchase in bookstores everywhere and online at 
www.TheReluctantDonor.com. The book is now in its third printing, and is also 
available as an ebook.

Boo Boo Bear’s Mission Inspires a Memorable Project for 2nd Graders in New Jersey

There were lots of happy second graders 
at the Distinctions in Urban Education 
(D.U.E.) Season Charter School in Camden, 
N.J. on Wednesday, March 14, 2012. They 
got to meet the author of the children’s 
book that inspired a memorable project for 
them.

Mary Linda Sather of Duluth, Minn., the 
author of Boo Boo Bear’s Mission The True 
Story of A Teddy Bear’s Adventures in Iraq, 
visited with the kids via Skype, and she 
wasn’t the only one on camera. So was Boo 
Boo Bear.

Boo Boo Bear’s Mission The True Story of A 
Teddy Bear’s Adventures in Iraq is the story of how the author’s 12-year-old granddaughter, Shea Leigh, stayed 
connected to her Dad, SMSgt. Ron Waterhouse, when he was sent on his second of three deployments to 
Iraq. She sent her beloved teddy bear to him in a care package. The 
bear got to go on all kinds of adventures when he was in Iraq, even 
up in an F-16.

Debbie Otis, a second grade teacher at D.U.E. Seasons Charter 
School, learned about the book last summer while visiting the 
Fayetteville, N.C., Barnes & Noble. “A friend found Boo Boo Bear’s Mission on the shelf and thought I could 
read the book to my kids back in New Jersey.  I sat down and I read the book. My eyes started filling up with 
tears, and suddenly the idea for the project, Teddy Bears to Troops, rushed into my head and were 
unstoppable. I got real excited, “ she said.

When she returned to Camden, Otis set the wheels in motion. Her friend Casey Rodgers, whose husband 
was an Army Chinook pilot, provided the funding for supplies. Other friends actually made the bears, and 
by the time they arrived, Otis had secured a grant from an organization called Soldiers Angels to cover the 

Above:  Mary Linda Sather shared her 
book with kids in at the D.U.E. Season 
Charter School in Camden, New Jersey via 
Skype on March 14, 2012.

http://www.TheReluctantDonor.com
http://www.TheReluctantDonor.com
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cost of mailing. 

Some of the bears ended up being sent to U.S. bases. Others were shipped as far away as Kuwait, Iraq, 
Afghanistan and Korea. Each bear was sent with a letter from one of the students in the second grade at 
D.U.E. Season Charter School, thanking troops for their service. A little over a month ago, the kids started 
getting letters and gifts back from the soldiers. 

“It gives me great joy to hear stories like this one, as this is exactly the 
kind of action I was hoping to inspire with my book. I congratulate the 
second grade team and students on their efforts to support our service 
members,” said Sather, who grew up in a military family and has plenty of 
experience with deployments.

During the Skype session, Sather asked the kids where their ideas for 
writing come from, then shared details about her own writing and editing 
process, including the importance of choosing the words that best convey 
ideas in the story. She also explained some of the decisions authors need to 
make in the book making process.

Doug Cornelius Shares His Book with Second Graders at Oak Grove Elementary in 
Bloomington, Minn.

   When his novel highlighting the 
accomplishments of some of Minnesota’s 
most famous inventors first came out earlier 
this year, Doug Cornelius, author of Good 
News – I Failed: A Story of Inventing in 
Minnesota, had no idea how busy he was 
going to be. 

   He was invited to share his story with 
students at two more schools in March. On 
Friday, March 2nd he spent time with 2nd 
graders at Oak Grove Elementary in 
Bloomington and he visited with 5th and 6th 
graders at Woodland Elementary in 
Brooklyn Park the following week – on 
March 13th.

   Doug’s novel tells the story of a young man who wants to be an 
inventor and is helped by his grandfather who is a 
walking encyclopedia when it comes to 
Minnesota's history of inventing. The story was 
inspired by Doug's own upbringing. He is the son 

of famous Minnesota inventor Richard "Dick" Cornelius, the man who invented the drink 
dispenser still used at bars, stores and restaurants throughout the world. 

Doug’s next appearance is scheduled for April 10, 2012, at Brooklyn Junior High in 
Brooklyn Park, Minn. He will participate in an inventing workshop at the Minnesota 
Children’s Museum in St. Paul on Sunday, May 6, 2012. The event begins at 10:30 a.m.

Above:  Doug Cornelius signed books and 
answered questions about inventing a%er 
his presentation at Oak Grove Elementary 
in Bloomington, Minn.
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The Capitol Steps Fundraiser – A Successful Evening All Around

Some things in life are so 
ridiculous, all you can do is laugh 
about them – like Sarah Palin’s 
statement about having foreign 
policy experience because she can 
see Russia from her home state of 
Alaska. 

Palin was just one of the many 
politicians ridiculed during Bet 
Shalom’s annual fundraising event 
the evening of March 3, 2012, by 
the Washington, D.C.- based 
satire group, Capitol Steps. The 
evening began with a silent 
auction and appetizers, then 
everyone moved into the 
sanctuary to enjoy the show. 

Rabbi Norman Cohen kicked 
things off with a very funny 
introduction. “Capitol Steps puts 
the mock in democracy. At Bet 
Shalom we put the fun in 
fundraiser. We’re delighted to have this kind of program at 
Bet Shalom, especially a few days before Purim. They are 
giving us many Hamans to boo,” he said.

Capitol Steps began as a group of Senate staffers who had 
set out to satirize the very people and places that employed  
them. Their shtick is to dig into the headlines of the day 
and create song parodies and skits, which convey a special brand of satirical humor. “Usually people want to 
see the national show, but since we were in the Minnesota we couldn’t resist the opportunity to poke a little 
fun at Michelle Bachman,” said Brad Van Grack of Silver Springs, Maryland. Van Grack has been a Capitol 
Steps performer for more than 20 years. 

As expected, his fellow performer’s impression of Minnesota Republican Michelle Bachman got a lot of 
laughs. The audience also really enjoyed  a skit where two performers dressed up as female Supreme Court 
Justices were fanaticizing about Justice Antonin Scalia. 

There were also lots of laughs at the expense of those in Washington during skits about the current state 
of airport security, the bailout of Fannie Mae and Freddie Mack and one where a performer dressed as the 
devil was trying to find a roommate for Muamaar Gaddafi.

“The Capitol Steps event was a great successfully evening. The ambiance of the evening was wonderful 
from the delicious food, great silent auction item selections, socializing, and of course laughter. The Capitol 
Steps were very entertaining. It was great to see so many people mingling and having a great time. I heard 
numerous positive comments about the evening, so thoroughly enjoyed by all. I would like to thank all who 
worked on the event. It was a combined effort by many that made the evening so enjoyable,” said Bet 
Shalom President Carol Donen.

Above:  Capitol Steps got lots of laughs at the 
expense of politicians in Washington, D.C. during 
their show at Temple Bet Shalom in Minnetonka, 
Minn., on March 3, 2012. 
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There Was a Great Crowd at This Year’s Bloomington Writer’s Festival 

Thank you to all of the authors who stopped by the RMA Publicity table 
at this year’s Bloomington Writer’s Festival and Book Fair on Saturday, 
March 24, 2012. It was great meeting all of you and learning about your 
books.

If you’d like to line up a publicity consult to discuss your book project, 
give me a call and mention the show special RMA Publicity is offering – an 
hour-long publicity consult for $45, a 50% discount off the regular price. 
(This price is valid through Sept. 24, 2012.) At this consult, you will learn 
the various steps in the book marketing process and how soon you should 
get started, and also learn about successful campaigns that have been done 
in your genre. 

Three RMA Publicity clients also had tables at the Bloomington Writer’s 
Festival and Book Fair: Doug Cornelius, author, Good News - I Failed:  A Story 
of Inventing in Minnesota; Suzanne Ruff, author, The Reluctant Donor; Bob 
Rueff, author, Mind Game and End Game.

Welcome to the authors of these new books who have just started working with RMA 
Publicity….

   RMA Publicity helped Angela 
Dye turn her visit to her alma 
matter, Alverno College in 
Milwaukee, into a media event. 
Three newspapers covered her 
speech at the college, where she 
shared the concepts in her 
recently published book, 
Empowerment Starts Here: Seven 

Principles to Empowering Urban Youth. Here’s a link 
to The Milwaukee Community Journal’s article: 
Alverno graduate returns to campus to share 
success with empowerment.

   Burt Nordstrand, the 
founder of COR Retreat, a 
food recovery program for 

people struggling with food addiction, was 
interviewed on two Twin Cities radio stations in 
March – KQRS-FM and WJON-AM. Nordstrand 
and everyone else at COR Retreat is excited to 
share that a short documentary about them that 
will soon start running on PBS Stations around the 
country. 

   Jade Gurss, author of In the Red 
The 2001 Season with Dale 
Earnhardt Jr. was interviewed by 
On Pit Row the evening of 
March 6, 2012

ALSO IN MARCH

http://www.communityjournal.net/?p=21755
http://www.communityjournal.net/?p=21755
http://www.communityjournal.net/?p=21755
http://www.communityjournal.net/?p=21755
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4 Reasons You Aren’t Selling As Many 
Books As You Thought You Would

When your book arrived 
back from the printer, 
admit it, you felt like a 
proud parent who had just 
welcomed a new baby into 
the world. You had all the 
hope in the world for this 
creation of yours – and 
couldn’t wait to share it 
with the world. 

The book launch party went well. Thanks to the 
great support of your family, friends and 
acquaintances you sold 150 books. At your first 
public book signing event you sold 30 books to 
complete strangers. Not bad, you thought to 
yourself. 

So, you set out to do some more signing events. 
Public event number two was mediocre. You only 
sold three books. At signing event number three 
you offered a lot of directions to the bathroom, but 
didn’t sell any books at all. So, what went wrong? 

There are 4 primary reasons you aren’t selling as 
many books as you thought you would. 

1) You don’t have a good marketing plan.

When you decided to write and publish a book, 
did you put together a marketing plan? If so, and 
it’s not working for you, it probably wasn’t specific 
enough.  A good marketing plan is one that lays out 
the tactics you will use to consistently promote 
your book to your target audience. By target 
audience I mean the people most likely to want to 
buy your book. 

If you have a children’s book that is designed to 
teach children how to read, for example, regular 
appearances at children’s storytimes at bookstores 
can be effective, but that shouldn’t be all you do. 
Your tactics should also include regular outreach to 
preschools and elementary schools to try and set 
up presentations. You should go after libraries and 
kids’ festivals as well. 

2)You aren’t marketing enough or not marketing 
to the right audience. 

A lot of authors put considerable energy into 
getting people to their book launch party, then 

they stop doing outreach. Bad move! If you want 
your book to sell, you need to let people know 
about it.

Contact bookstores in and around your 
community and set up some book signings. These 
are great marketing opportunities; but don’t expect 
the store to market the event for you. Typically all 
they do is post the event to their websites. Every 
time I set up an event for a client, I prepare a press 
release and send it out to the newspapers in the 
community where the event is taking place. I also 
market the event online and in the community. 

Don’t just do book signing events though. If your 
book is a memoir about how you survived an 
abusive situation, reach out to hospitals, clinics and 
support groups. A business book may be of interest 
to the local colleges and universities. 

3) You aren’t building relationships with your 
potential readers. 

Ever hear the phrase, “Build a city and they will 
come?” These days all you have to do is “create a 
platform and they will come.” Like minded people 
have no problem finding each other on the 
Internet. So if you don’t have a website and blog 
yet, make it a priority to set these up. 

At any given time there are literally thousands of 
potential customers out trolling the Internet, 
looking for information. But these days having a 
website and blog aren’t enough. You should also be 
active on social media. Linked-in, Facebook and 
Twitter can be invaluable for authors seeking to 
make connections. 

4) You aren’t using the media to drive sales. 

And don’t forget the traditional media. When a 
story about you and your book runs in the 
newspaper, or you are interviewed on the radio or 
television, you are reaching thousands of potential 
readers, all at the same time.

The key to getting coverage is making the right 
kind of pitch. Need advice on how to get the 
media’s attention? Give RMA Publicity a call. 

Next month’s article

Tips for Creating Demand for Your Book Any 
Time of the Year
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Like us on Facebook please

   RMA Publicity regularly posts author news and events to our Facebook page, which is easily accessed 
through the front page of www.RMAPublicity.com. If you would like to receive updates as they happen, 
please visit our page and “like” it.

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events 

observed in April or May, let us know! RMA Publicity may be 
able to help you secure publicity in the print, broadcast and/or 
online media for your book.

April Media Opportunities
Alcohol Awareness Month
Child Abuse Prevention Month 
Couple Appreciation Month
Defeat Diabetes Month
Emotional Overeating Awareness Month
Month of the Young Child
National Autism Awareness Month
National Child Abuse Prevention Month
National Decorating Month
National Poetry Month
School Library Month

Other dates observed in April….
International Children’s Book Day – April 2
Medication Safety Week – April 1-7
Drowsy Driver Awareness Day – April 6
National Networking Week – April 8-14
National Drop Everything and Read Day – April 12
National Stress Awareness Day – April 17
Consumer Awareness Week – April 18–23
Money Smart Week – April 21 – 28
National Teach Children to Save Day – April 24

May Media Opportunities

Arthritis Awareness Month
Better Hearing and Speech Month
Family Wellness Month
Get Caught Reading Month
Heal the Children Month
Healthy Vision Month
Motorcycle Safety Month
National Inventors’ Month
National Mental Health Month
Strike Out Strokes Month

Other dates observed in May….
Be Kind to Animals Week – May 6 -12 
National Anxiety and Depression Awareness Week – May 6 – 12
Children’s Book Week – May 7 – 13
Melanoma Monday – May 7
Military Spouse Appreciation Day – May 11
National Nursing Home Week – May 13 – 19

* Source: 2012 Chase’s Calendar of Events

www.RMAPublicity.com
rachel@RMAPublicity.com

(952) 240 - 2513

http://www.RMAPublicity.com
http://www.RMAPublicity.com
http://www.RMAPublicity.com
http://www.RMAPublicity.com
mailto:?subject=
mailto:?subject=

