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THE POWER OF PUBLICITY
A Note from Rachel
March 2020 has left quite an impression for all the wrong
reasons. As I write this newsletter, I am very concerned about
what the future holds. People around the world are dying after
being exposed to COVID-19, the stock market is in a free-fall,
and grocery stores are having a hard time keeping the essentials
on the shelves.
I’m happy to share that my family is safe so far. I work from
home and don’t have to venture out too often. My son is home
from college, and doing classes online. My husband is still going
to and from work every day, but he's one of only a handful of
staffers at his company not working remotely.
My family may not have been physically exposed, but we
along with all of you are of course affected. Rather than sharing exciting news about the two big book tours I had
set up for clients this month, I will be writing mostly about cancellations and placements related to COVID-19.

Flowers Have the Power to Make People Smile
The COVID-19 crisis has
caused cancellations all across
the country. Pretty much all
social gatherings big and small
are being put off, including
what has become one of the
most popular events of the year
in Edina, Minn. The Galleria
2020 Floral Experience with
Bachman’s was supposed to
run from Mar. 29 to April 12.
The event would have featured
4,000 brightly-colored flowers
set up throughout the Galleria’s
public spaces for guests to
enjoy. This year’s event theme
was intended to be “Sugar
Coated."

Cancellations in March and April
• The 4th annual Rosemount Writers Festival.
• Ronald E. Peterson’s Twin Cities bookstore tour to
promote his new sci-fi thriller Gardeners of the
Universe.

• Tom Xavier’s Twin Cities bookstore tour to promote his
YA novel, Neffatira’s First Challenge.
• Minnesota Book Award finalist Sheila O’Connor’s
planned speaking events in Winona and Sauk Centre,
Minn.
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Rather than let the flowers grown specifically for the event go to waste, the decision was made to “sugar-coat”
the situation and donate ALL of the flowers. Most went to Twin Cities nonprofits, and there were enough left over
for every resident of The Waters’ nine Minnesota communities to receive a surprise delivery at their door.
Deliveries were made to each of the company’s senior living communities on March 20, and more than a dozen
media outlets were there for the deliveries.
In the Twin Cities, stories aired on KARETV, KSTP-TV, WCCO-TV and KMSP-TV. Print
stories have published in the Star Tribune, MN
Sun Current (Edina), Southwest Journal, MN
Sun Sailor - Plymouth , MN Sun Sailor - Eden
Prairie, Highland Villager and White Bear Press.
In addition to The Waters on 50th in
Minneapolis, flowers were also dropped off at
The Waters of Eden Prairie, The Waters of
Edina, The Waters of Excelsior, The Waters of
Plymouth, The Waters of Highland Park, The
Waters of Oakdale, The Waters of White Bear
Lake and The Waters on Mayowood in
Rochester. In Rochester, stories ran on KTTCTV, KIMT-TV, KAAL-TV, and KXLT - FOX TV.
“The goal of the floral experience is to bring
an early touch of spring and make people smile. While that won’t be happening in the Galleria, we certainly hope
to still bring smiles to the community,” said Rachel Oelke, Marketing Director, The Galleria.
“I’m comforted knowing that the beauty of these flowers will be enjoyed during times that are uncertain,”
said Karen Bachman Thull, Director of Marketing and Corporate Communications for Bachman's Floral, Home &
Garden.
“We feel so fortunate to be beneficiaries of this generous donation from The Galleria and Bachman’s,” said Lisa
Bien-Sinz, Vice President of Marketing for The Waters.
Also in March, KSTP Television aired a story about a pre-St. Patrick’s Day celebration at The Waters of
Highland Park senior living community in St. Paul. The event happened on March 8th.

Computer Expert Greg Scott Shares Advice on Working Remotely with 7 Media Outlets
With the growing spread of COVID-19, the new
normal for people living in the quarantine zones is going
to be gathering virtually, rather than in person; but how
does a business or school set all this up? And how about
people working from home?
Minnesota computer expert Greg Scott shared some
answers with seven media outlets in March. He was on
WDUN-AM in Atlanta (Mar. 19), WCCO Radio in
Minneapolis (Mar., 17), KXYL Radio in Brownwood,
Texas (Mar. 17) KIMT-TV in Rochester, Minn. (Mar.
16), KEYC-TV Mankato, Minn. (Mar. 16), WSOY Radio
in Decatur, Ill (Mar. 16), and KSTP-TV in Minneapolis (Mar. 15). RMA Publicity set up his interviews.
Greg Scott is the author of the novels Bullseye Breach and Virus Bomb, which both feature characters dealing
with computer security issues. Learn more about Greg Scott's work at DGregScott.com.
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Relationship Expert Dr. Van Interviewed on 2 Radio Stations in March
Human beings are very social animals, but right now we’re being
urged to distance ourselves from others in the interest of stopping the
spread of COVID-19. For many, this “distancing” is causing a sense of
isolation. Rather than going to work or school every day, people are
stuck at home for the foreseeable future.
Relationship Expert Dr. Van of Minneapolis was interviewed on
WDPN-AM in Cleveland, Ohio on Mar. 31 and WJON-AM in St.
Cloud, Minn., on Mar. 18. He discussed how to maintain a healthy
relationship with family and friends while in isolation, and also how to
use the downtime caused by COVID-19 to invest in your health, selfimprovement and personal growth.
Since beginning his leadership consultancy in 2015, Dr. Van has
worked with numerous individuals in corporate, nonprofit, religious,
education, sports, and entertainment worlds. Dr. Van is also a twice
published author. His first book, Power: Its Variants
and Ambivalence, in which he articulates how leaders
and individuals can leverage positive power to
achieve their personal and professional goals, came
out in 2019. It was followed in early 2020 by Solid
Relationships: Everything You Need to Know About
Building Great Relationships in All Aspects of Life.
Dr. Van is based in Minneapolis, Minnesota and offers one-on-one or group coaching
sessions that can help people in the areas of leadership and building relationships. Learn
more about his services at CollisaGroup.com.

Online Premiere of The Wall: Raw Stories from the 2018 Minneapolis Homeless Camp
Due to the rapid ride of
the COVID-19 pandemic,
the film industry is
rethinking the method by
which it reaches consumers.
With the majority of theaters
closed due to social
distancing, some movie
distributors are postponing
planned releases of new
films.
Others, including Moundbased The Periphery Media, are moving to online distribution. The company celebrated the online debut of A
Documentary Film, The Wall: Raw Stories from the 2018 Minneapolis homeless Camp, the evening of Mar. 27,
airing in its entirety on The Periphery’s YouTube Channel, which can be accessed here: YouTube.com/
ThePeriphery.
As a YouTube premiere, viewers were able to live-comment throughout the film, after which there was an hourlong Q&A featuring Ferdig and area leaders working on issues covered in The Wall. In addition to the film's
release, film producer Brandon Ferdig is using the event as a fundraiser for organizations helping those facing
homelessness and poverty, a growing concern during this shutdown.
Here is a link to the Facebook page for the film: Facebook.com/events/206683447250406.
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Winona Post Publishes Story About Minnesota Book Award Finalist Sheila O’Connor’s Evidence of V
Since the release of her
novel, Evidence of V: A Novel in
Fragments, Facts and Fictions, in
late 2019, Hamline University
Professor Sheila O'Connor has been
traveling the state of Minnesota
sharing her story focused on a littleknown piece of Minnesota women’s
history. However, due to the
COVID-19 outbreak, her planned
appearances in Winona and
Sauk Centre are now on hold.
So, rather than previewing her
planned presentations at the Eagle's
Healing Nest (former Homeschool
for Girls), River of Life Church,
Winona State University, and the
Winona County History Center, this story published in the Mar. 20 edition of the Winona Post focuses on the
content of the book only. An interview done on KROC-Radio (Mar. 4) did preview the now cancelled events.
Evidence of V sheds light on the fact that in the early part of the 20th century, there was a practice
throughout the state of Minnesota, of sending girls who were considered "immoral
or incorrigible" to the Minnesota Home for Girls in Sauk Centre. The home was
established in 1907 as the State Industrial School for Girls, to provide for the care,
training, and education of girls who had been committed by the courts. It was open
until 1999. After learning that her own grandmother had been sentenced to the
institution for six years as a pregnant fifteen-year-old, and that her mother had
been born there, O’Connor began extensive research to uncover the buried truth
about the institution and its treatment of girls. What she was able to learn served as
inspiration for Evidence of V: A Novel in Fragments, Facts and Fictions, which is a
finalist for a Minnesota Book Award.
Learn more about Sheila O'Connor's work on her author
website, Sheilaoconnor.com.

Recently Published Sigma’s Bookshelf Book May Have Predicted What Will Become a Sign of the Times
Looking for a good book for a teen? Tiffany Lonetto's latest title, My
Adventure, would be a good pick. In it she may have unknowingly predicted what
could become a sign of the times.
My Adventure, currently available for purchase on both
Amazon.com and BarnesandNoble.com, is the story of a young
girl whose parents are germaphobes. So much so that she has
spent her entire life locked up in her house, never able to feel the
grass under her feet or interact with people outside her
family. But one day she gets up the nerve to open her window,
and that’s when the adventure begins.
My Adventure was published earlier this year by Sigma's Bookshelf, what is believed to
be the first and only traditional book publishing company that exclusively publishes the
work of teen authors. Learn more about the company at Sigmasbookshelf.com.
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Sigma’s Bookshelf Releases 16th Teen Authored Title in March
Sigma's Bookshelf's latest teen authored book just hit the market. Congratulations to
Wayzata High School student Sakthika Vijay on the release of Outcast.
Here is a summary of the story: Fifteen-year-old Mohana Prasad is as normal as an Indian girl
can be. She is barely five-foot-three, and has a hopeless crush on the most popular guy in
school. But there is something that sets her apart from the millions of other
girls in the "background." She has a way with words.
After winning a contest, she becomes the head songwriter for Jamie West.
The pop superstar used to be Mohana's best friend; but now that she has
become famous, Jamie doesn't have time for Mohana, leaving her feeling
like an outcast. That is until Mohana gets the opportunity of a lifetime.
Will Mohana triumph and show everyone who doubted her why she deserves a spot on the
stage? Or will she fall and crumble to the pressure like hundreds have done before her?
Books are available for purchase online at SigmasBookshelf.com/books.

Good Morning America Features Story About Minnesota Effort to Limit Screen Time for Young
Children
If it weren’t for the pandemic, a media placement RMA Publicity achieved on
ABC's Good Morning America would have been this newsletter’s lead story. The
show published a story on its website on Mar. 12 about the groundbreaking effort to
turn down the glow of screens to young children in Minnesota.
The story was about a state wide, non-partisan bill introduced in both the
Minnesota House and Senate to limit funding for screens in state funded preschool
and Kindergarten programs. The Screen-Time bill (SF3310 and HF350), authored by Senator Steve Cwodzinski
and Representative Kelly Morrison, got
its first hearing in the House Early
Childhood Committee on March 10 at
the State Capitol. KARE Television
was at the meeting and ran a story in its
6:30 p.m. newscast, Breaking the
News.
Citizen and child advocates Judy
Stoffel of Chanhassen and Lisa
Venable of Minnetonka initiated the
bill and contacted their local legislators
to take swift action. Stoffel and
Venable are hoping to be part of a
solution to
what they see as an
entire generation at
risk.
“In order to turn around this runaway addiction train, it’s going to take a concerted effort
by parents, schools, governments and Silicon Valley,” says Stoffel, who is a CPA, author,
screen time expert, and mother of five children. Her book #LookUp, A Parenting Guide to
Screen Use, quickly rose to the Amazon best seller list as a resource for parents searching
for answers to the biggest parenting issue of our generation.
Learn more about #LookUp at TheLookUpBook.com.
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Three Books RMA Publicity Helps Promote Named Finalists for a Benjamin Franklin Award
Finalists have just been announced for the Independent Book Publishers Association (IBPA)’s 32nd annual
Benjamin Franklin Awards program, and three books RMA Publicity helps promote have been named finalists for
the prestigious national book award.
Sit Stay Pray by Lina and Robin Kelleher is a finalist in the Humor category, Gardeners of the Universe by
Ronald E. Peterson is a finalist in the Sci-fi and Fantasy category, and #LookUp: A Parenting Guide to Screenuse is a finalist in the parenting and family category.
More than 160 volunteer librarians, booksellers,
and design and editorial experts – most with decades
of book industry experience – judged the 1,697
entries submitted in this year's prestigious
Benjamin Franklin Awards before settling on the
164 unique finalists. In May, one finalist in each of
the fifty plus categories will be named a Gold
winner during a special online announcement.
The remaining finalists will become Silver
winners.
"Winning an IBPA Benjamin Franklin Award says to bookstores, reviewers, and readers, 'This is one of the best
books published in this category and it deserves to be noticed'," said Patagonia Books publisher and incoming
IBPA Board Chair Karla Olson. "The finalists, which reflect the highest standards of professionalism and attention
to detail, celebrate the innovation and diversity coming out of today’s independent publishing community.”

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in April or May 2020, let us know! RMA Publicity may
be able to help you secure publicity in the print, broadcast and/or online media for your book.

April is…

May is…

Alcohol Awareness Month
Distracted Driving Awareness Month
Informed Woman Month
National Autism Awareness Month
National Child Abuse Prevention Month
National Poetry Month
National Sexual Assault Awareness Month
Prevention of Cruelty to Animals Month
Stress Awareness Month

Get Caught Reading Month
Mental Health Month
Mystery Month
Motorcycle Safety Month
National Meditation Month
National Military Appreciation Month
Older Americans Month
Skin Cancer Awareness Month

Also coming up in April…

National Small Business Month – May 3 – 9
National Pet Week – May 4 – 10
National Etiquette Week – May 11 – 15
National Missing Children’s Day – May 25

Reconciliation Day – Apr. 2
Explore Your Career Options Week – April 6 -10
National Crime Victims Rights Week – Apr. 19 - 25
National Stress Awareness Day – April 16

Also coming up in May…

*Source: 2020 Chase’s Calendar of Events
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How to Keep Selling Books, Even in a Time of
Crisis
By Rachel M. Anderson,
Publicist, RMA Publicity
My original title for this
month’s publicity tips article
was going to be “Beyond the
Bookstore: Other Great Places
to Sell Books.” When I
decided to write on that
subject, I had no idea how
timely the topic would be.
Because of what is going on in the world right now,
bookstores around the world are closed right now.
Many are still able to sell product online, but with so
many people sheltering in place, there’s no telling
how long it will take for orders placed for hardcover
and paperback books to go out. Even Amazon, the
biggest bookseller in the world, is warning there may
be delays in shipping out “non-essential” products.
Convert your manuscript into an eBook and/or audio
book
Thanks to technology, however, there is a way to
keep selling books, even in this time of crisis. If you
haven’t done it yet, now is the time to have an
electronic, downloadable version of your book
created. With all the people stuck at home, there is
high demand right now for both eBooks and digital
audiobooks.
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publishing companies to establish their own mobilefriendly, professional looking website.
At the very minimum, the site should include
information about your book, an author biography, a
link to places where the book can be purchased, and
a way people can contact you with any questions they
may have. If you have a blog, house it on your site
too.
If you don’t have the resources needed to establish
a website, at the very minimum claim and set up your
author page through Amazon’s Author Central, and
make sure it is filled with content that showcases your
expertise as a writer.
Spend time building your fan base
Another good thing to do with your downtime is to
put some thought into things you can do to build your
fanbase. If you don’t have a blog, now would be a
good time to start one up. Blogging is one of the
easiest ways to begin building a fan base. It’s also one
of the most direct ways to reach your target audience.
People who are already interested in the topic you
have written about will get to know you through your
posts, and if they like what they read chances are
good they’ll buy your book.
Putting together and sending out a newsletter to
people on your contact list is another solid way to
stay connected to your fanbase.
Offer a special COVID-19 discounts on your book
price

According to an article published in the Los
Angeles Times on March 25, 2020, the American
Booksellers Association’s online bookselling sites
have seen a 250 percent increase in traffic recently;
and Bookshop.org, which just launched in February
and partners with indies and media, has seen a 400
percent increase in sales.

Another tactic to try to sell books now is to offer a
special COVID-19 discount off the cover price. Once
you change the price, be sure to promote the discount
via social media. Maybe take out a Facebook ad to
announce the price drop. You can also mention it
through your other social media channels and right on
the front page or your website.

The article also points out that libraries across the
country, which are also closed for the time being,
are shifting resources away from print books and
pouring money into eBooks.

Next month’s publicity tips article:

Establish or update your author website
In addition to making sure your book is available as
an eBook, another good thing to do right now is either
update your author website, or if you don’t have one
yet, start working on one. These days, the majority of
readers will go online to research titles in the genres
they are interested in before purchasing a book. That
is why it is critical for both authors and small

Hitting the Reset Button on Your Book Marketing
Plans for the Rest of the Year
www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513
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