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THE POWER OF PUBLICITY
BUZZ Author Invited to Appear on Twin Cities
Public Television's "Almanac" on July 31
David Lebedoﬀ, author of the recently
published thriller, BUZZ, appeared on the
Twin Cities Public Television show
"Almanac" the evening of July 31. The
segment began with a few laughs as
Lebedoﬀ showed up for the segment with a
mosquito net over his head.
In BUZZ, terrorists have figured out a
way to inject a lethal poison that kills
instantly into mosquitos. The research
phase of the impending attack takes place
in The Boundary Waters Canoe Area of
Northern Minnesota, the lethal poison is
snuck into the country through
Rochester's Mayo Clinic and a devastating
attack is planned at the state's largest
gathering, The State Fair.
(Above L-R) Cathy Wurzer
TPT’s Cathy Wurzer and Eric Eskola
and Eric Eskola, hosts of Twin
took turns asking questions that ranged
from how Lebedoﬀ came up with the idea Cities Public Television’s
Almanac, interviewed
of killer mosquitoes to the reason he
Minneapolis author David
decided to self publish rather than go
Lebedoﬀ about his new novel,
through a major publisher for his debut
BUZZ, on their show on July
thriller. In the past
31, 2015.
Lebedoﬀ has worked
with major publishing
houses to bring his non-fiction books to market.
Also in July, a review of BUZZ appeared in the
Rochester Post Bulletin.
Just as Jaws kept people out of the water, BUZZ
may just keep them indoors this summer. Books are
available for purchase now on Amazon.com.

COMING UP IN AUGUST
Award-winning mystery author
Marilyn Jax will have a table at the
Bigfork Festival of the Arts in Bigfork,
Mont., on Aug. 1 & 2.
Allena Hansen, author, Chomp,
Chomp Chomp: How I Survived a
Bear Attack and Other Harrowing
Tales, will be interviewed on KTOE-AM
in Mankato Minn., on Aug. 13 at 8:20 a.m.
CT.
Elliott Foster, author, Whispering
Pines: Tales from A Northwoods
Cabin, has a signing at the Barnes &
Noble in Roseville, Minn., on Aug. 15, and
he will be at the Plainsville Rural
American Center in Rochester, Minn., on
Aug. 19.
Justin M. Anderson, author, Saving
Stripes: A Kitty’s Story, will apprear
in the author tent at Dog Days Westonka
in Mound, Minn., on Aug. 22.
Katie Pierson, author, ’89 Walls, has a
signing at Valley Booksellers in Stillwater,
Minn., on Aug. 28.
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Minnesota Author/Educator Les Lester's Protest of the Spike TV Movie, "Tut", Got Plenty of
Attention in July
The July 26 edition of
the Woodbury Bulletin
newspaper published the
article Lester wrote,
"King Tut was black;
Spike TV big whigs say,
'So what?" In it, Lester
explains the reason for
his protest. He says
portraying King Tut,
who was a black man, as
having been white
disenfranchises black children.
Earlier in the month, on July 16, Lester discussed the issue on The
Jordana Green Show on WCCO Radio. He told Jordana the use of white
actors to portray King Tut and members of his court as white rather than black calls attention to the
achievement gap.
Another article Lester wrote on the issue was published in the July 17 edition of
MinnPost. The commentary, An open letter to Comcast concerning upcoming King "Tut"
movie, was published in the July 13 issue of Insight News, and Lester was interviewed
regarding the issue on KFAI Radio on July 7.
Les Lester is the author of the novel, The Awakening of Khufu, which explores a similar
theme. It is the story of an ancient Egyptian pharaoh from the 4th Dynasty brought back
to life in present day America to set the record straight about black heritage. Learn more
about Lester's work at leslester.blogspot.com.
'89 Walls Author Interviewed on WCCO Radio on July 3
RMA Publicity secured an interview on WCCO Radio in July for Katie
Pierson, author of the young adult novel ’89 Walls.
Pierson was 20 years old in 1989 when the Supreme
Court’s Webster v. Reproductive Health Services decision
weakened the Roe v. Wade decision, allowing states to
restrict abortion before the point of viability.
On July 3, the anniversary of the Webster decision,
Pierson shared her views on the decision with Jordana
Green on WCCO Radio/Minneapolis. Pierson and Green
discussed what the decision meant to her, as well as how it
served as inspiration for '89 Walls, her new novel that was
just released in June.
'89 Walls addresses not only abortion, but some of the other major issues of
the 1980s as well. Learn more about the book at www.KatiePierson.net.
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Summertime Midwest Book Tour for Drop the Puck, It's Hockey Season Now Underway
Hockey season may be several months away, but there is reason for kids throughout Minnesota and
Wisconsin to celebrate the sport this summer. Jayne Jones, the author of Drop the Puck, It's Hockey Season is in
the middle of a Midwest tour to promote her book.
Drop the Puck, It's Hockey Season is an early reader chapter book that is scoring hat tricks for its ability to
help young readers score goals. The book tells the story of two brothers, Blaine and Cullen. On and oﬀ the
ice, they have a deep love for the game and also each other! Cullen is the all-star team captain, but his
brother, team manager Blaine, who has Down syndrome, is clearly the unsung hero of the team.
A number of hockey professionals have endorsed the book, including former NHL player
and General Manager Lou Nanne, who said, “Drop the Puck, It's Hockey Season will make kids
laugh, think and appreciate little victories." Joe Pavelski, alternate captain for the San Josw
Sharks said, "Drop the Puck, It's Hockey Season is bound to make young readers laugh, think and
find a new love for the game and reading!"
Here are details about her Midwest tour:
August 27 B&N St Cloud, MN
August 27 B&N Edina Galleria, MN
Past Events
July 25 Village Books Grand Rapids, MN

July 22 B&N Rochester, MN

July 25 USA Hockey Hall of Fame, Eveleth, MN

July 22 B&N Eden Prairie, MN

July 24 Book World Detroit Lakes, MN

July 18 Book World Hayward. Wisc.

July 24 Sister Wolf Bookstore, Park Rapids, MN

July 11, Volume One and the Local Store, Eau
Claire, Wisc.

July 24 Book World Bemidji, MN
July 23 Book World Baxter, MN

July 11, Northwind Book and Fiber, Spooner,
Wisc.

July 23, Breezy Point Resort, Breezy Point, MN
Learn more about the book at www.OﬃcialAdventures.org.
Proof that Sending Review Copies to Major Magazines Can Pay Off Big
For anyone who has ever wondered if sending out review copies to
major magazines is worth it, here is proof that it can pay oﬀ.
Congratulations to Elliott Foster, author, Whispering Pines: Tales From a
Northwoods Cabin. His book is featured in the Aug. 2015 of the national
magazine “Cabin Life.” Learn more about his novel, which makes a great
read for those spending time at the family cabin this summer, at
www.ElliottFoster.com.
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Another Story About Teen Author Justin M. Anderson is Published in His Hometown
Newspaper
Teen author Justin M. Anderson was in the paper again in July.
The MN Sun Sailor newspaper ran a follow-up story in the July 9 edition
about the very successful June 28 book launch party for Saving Stripes: A
Kitty's Story, the book Justin,14, wrote about the cat family rescue he was
involved in.
More than 50 books were sold at the launch party, and a generous attendee
not only purchased a book, but donated several hundred dollars to the
charity.
Shortly after the book launch party, the veterinarian that treated the
mother cat featured in Justin’s book, Cats Preferred in Plymouth, Minn.,
began carrying the book, and Justin has been invited to participate in several
pet-related events this summer and fall.
Next up is an appearance in the author tent at Dog Days
Westonka on Aug. 22. The event will be held next to the
trail along Auditor’s Road in the Harbor District Park in Mound, Minn. Signings are also
planned at Strutt-Your-Mutt in St. Louis Park and Pause for Paws at a date and location to
be determined. In addition, a signing has been scheduled for Oct. 25 at the Chuck and
Don’s Pet Food Outlet in Wayzata, Minn.
To order your copy of Saving Stripes: A Kitty’s Story, visit www.CreateSpace.com/4931704.
100 percent of the money raised through book sales is being donated to SOS Rescue Relief,
a 501-C 3 nonprofit that works to prevent euthanasia by helping rescue animals find homes.
ALSO IN JULY ...
An article previewing awardwinning mystery author Marilyn
Jax’s appearance at the Bigfork
Festival of the Arts in Bigfork,
Montana, which takes place Aug.
1 & 2, appeared in both the
Bigfork Eagle and Whitefish
Pilot newspapers on July 26.
Elliott Foster, author,
Whispering Pines: Tales From a
Northwoods Cabin, signed books at
the Barnes & Noble store in
Eagan, Minn., on July 13, and at
the Barnes & Noble in St. Cloud,
Minn., on July 25.
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Forrest Carr, author of The
Dark: We All Have Our Demons,
was interviewed about his latest
book, and his battle with cancer,
July 24 on Power Talk 1210 in
Tucson, Ariz, and his book
received a very favorable review
from Kirkus Reviews.
Greg Scott, author, Bullseye
Breach: Anatomy of an Electronic
Break-in, was interviewed on
WWWI-AM in Brainerd, Minn.,
the morning of July 20.
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MinnPost published the
article, "Why couldn't you do a
graphic novel about sobriety?
You could and he did," about
Dan Maurer’s book, Sobriety: A
Graphic Novel on July 1.

AUGUST 2015
RMA Publicity regularly posts author
news and events to our Facebook page,
which is easily accessed through the front
page of www.RMAPublicity.com. If you
would like to receive updates as they
happen, please visit our Facebook page
and “like” it.

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in August or September, let us know! RMA Publicity may be able to
help you secure publicity in the print, broadcast and/or online media for your book.
August is...

September is…

American Adventures Month
Black Business Month
Happiness Happens Month
National Read-A-Romance Month
What Will Be Your Legacy Month?

American Kennel Club’s Dog Ownership Month
Attention Deficit Hyperactivity Disorder Month
Baby Safety Month
Childhood Cancer Awareness Month
Happy Cat Month
Hunger Action Month
Mold Awareness Month
National Childhood Obesity Awareness Month
National Prostate Cancer Awareness Month
National Recovery Month
Healthy Aging Month

Also Observed in August...
Assistance Dog Week – Aug. 9-15
National Relaxation Day – Aug. 15
Poet’s Day – Aug. 21
Be an Angel Day – Aug. 22
Be Kind to Humankind Week – Aug. 25-31
National Grief Awareness Day – Aug. 30

Also Observed in September…
National Suicide Prevention Week – Sept. 7- 13
Swap Ideas Day – Sept. 10
National Grandparents Day – Sept. 13
Dating and Life Coach Recognition Week – Sept. 14-20
LGBT Center Awareness Day – Sept. 13
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Five Tips for Getting a Reporter’s Attention
Wondering why you’re not
getting any response when
you reach out to the media in
an eﬀort to secure a story
about your book? The
problem is likely your
approach.
You can’t just send a book
and cover letter to the media
and expect them to jump on
your story. Reporters and news editors are way too
busy to pay attention to, much less pick up and
read a book they weren’t expecting and then take
the time to come up with an angle for a story.
When I worked as a television newscast
producer, I personally received an average of five
books in the mail every month. The station
received more like 50 or 100 titles. Very few of
them ever made air. Those that did had the
following five factors going for them:
1) A local connection.
I recommend that all authors, whether they
published through a traditional publisher or are
self-published, start trying to secure media in their
hometowns before launching a national media
campaign. It’s a lot easier to secure media close to
home because as a published author you are a local
newsmaker. Other ways to establish a “local”
connection: the author is planning to come to town
on a book tour, the story is set in the city you are
targeting for coverage, or the author has family in
the city.
2) A well-put together press kit that did a good
job of summarizing the content.
As I mentioned earlier, reporters and news
editors don’t have time to read an unsolicited
manuscript, but if you get their attention with a
direct and to-the-point phone conversation, voice
mail and/or email, followed up by a press kit for
your book, that could very well convince them of
the value of doing a story about you and your book.
A good press kit will have a press release, author
biography, testimonials about the book and
suggested interview questions.
3) Timeliness.
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Is your book a historical novel about the lives of
soldiers who fought in World War II? If so,
anniversaries associated with the War oﬀer a good
reason for the media to interview you and do a
story about your book. Take the time to compile a
list of all the dates on the editorial calendar that
your book naturally associates with, and then
contact the media in a timely manner to see if they
may be interested in interviewing you for a story
tied in to the anniversary.
4) Relevance.
Stay at the forefront of your topic. No matter
what your book is about, you likely did a lot of
research in the process of putting it together. The
time and eﬀort you put into learning about your
topic makes you a subject matter expert. Don’t be
afraid to contact the media when you see a story
that you’d like to comment on.
5) Newsworthiness.
Pay attention to stories that are making their
way through the news cycle, and connect your
story to them. For example, anyone who has
written about gun control or mental health is in
demand for interviews right now because of all the
mass shootings that have been in the news lately.
Yes, getting and keeping your book in the news
takes a lot of eﬀort, but it is definitely worth it.
When a story about you appears in the newspaper,
on the radio or on TV, you are instantly catapulted
to celebrity status, not to mention there’s the
potential to reach thousands of potential
customers, all at the same time.
Don't feel comfortable pitching journalists, or
have the time to do it? Then hire a publicist to help
you. RMA Publicity would be happy to help.
Next month’s publicity tips article:
The Keys to a Successful Book Launch

www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513
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