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THE POWER OF PUBLICITY
Final Local Author Event Held at Barnes &
Noble Booksellers in Apple Valley, Minn.
Over the years, the
Apple Valley Barnes &
Noble Booksellers store,
located at 14880
Florence Trail, has
earned a reputation for
being very supportive of
local authors. The store
has regularly hosted
signings and workshops
led by local authors, and
stocked their books on
the shelves.
So, when store
manager Renee Waclaw
learned Barnes &
Noble’s Apple Valley
location would be
closing for good on Dec.
31, 2014, she decided the
final author event at the
store should be one
featuring local authors.
Above: L-R, Bob Rueﬀ, Scott Dominic Carpenter, Deb Jensen, Craig MacIntosh, Marilyn
“I have so enjoyed
Jax and Redmond Herring were the final authors to participate in a signing event at the
supporting the local
Barnes & Noble in Apple Va#ey, Minn. The event was held Nov. 29th. The store closes for
community and will miss
good on Dec. 31, 2014.
hosting the wonderful
COMING UP IN DECEMBER
events that have been so enjoyable for us here at the store,” said Waclaw.
An event titled, “A Mystery Authors’ Extravaganza” was held at the
store on Small Business Saturday (Nov. 29). There was great traﬃc in the
store throughout the afternoon. The event featured six local mystery
authors: Marilyn Jax, Craig MacIntosh, Scott Dominic Carpenter, Bob
Rueﬀ, Deb Jensen and Redmond Herring.
RMA Publicity secured four articles promoting the event. They
appeared in the Pioneer Press, HometownSource.com, in the Apple
Valley edition of Sun This Week and the Star Tribune.

!

Stephen Bigalow, author, Who is Santa? And
how did he get to the North Pole? will be
interviewed on WMBS-CBS Radio in Uniontown,
Penn., during the Afternoon Drive on Dec. 2.
Margaret McBride and Barry Smith, authors, Jack
the Rabbit and Friends, are participating in
“Potpourri: The Hopkins Adult Community
Education Show” on Dec. 4. They will sell and sign
copies of their books, and show of their paintings at
the show.
Robert Stern, Program Manager for the
Minnesota College Savings Plan, will be
interviewed on WWWI-AM in Brainerd, Minn., the
morning of Dec. 10.
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RMA Publicity Helps Minnesota Company Secure Prominent Placements in Multiple
Upscale Magazines
This Fall, RMA Publicity has
helped Minnesota-based company,
Possibilitree LLC, get the word out
about their architect-designed,
stylish and eco-conscious
alternative to the traditional
Christmas tree.
The Dec. 2014/Jan. 2015 issue of
Spaces, a lifestyle magazine
produced by the Pioneer Press,
features a story about the tree. The
article is on the second to last page
of the magazine in a spot where a
lot of people are sure to see it.
The magazine, which is aimed at
upscale buyers, is given away free at Kowalski’s, Bachman’s, Hoigaard’s, International Market Square,
and many home improvement showrooms in the Twin Cities.
There is also an article in the Nov/Dec. 2014 issue of Colorado Homes &
Lifestyle and in September, a TV story was secured on KBJR-TV in Duluth,
Minn.
PossibiliTrees are handcrafted in the USA from hardwoods: cherry, walnut,
and maple. They are available in several sizes: a 6-foot suspended tree, as
well as two-and-three-foot tall tabletop trees.
When you have a PossibiliTree in your home, there is no more having to
remember to water the tree, or clean-up after messy pine needles; and
perhaps best of all, you will never have to buy a Christmas tree again.
Learn more about the trees, which right now are only available for
purchase online, at www.possibilitree.com.
RMA Publicity Helps Artists Get the Word Out About Black Friday Event
When the holiday season kicked oﬀ on
Black Friday, what used to be a tired old
barn on Gorman Avenue in Willard, Wisc.,
was one of the hottest destinations in
town. The newly renovated barn played
host to the first annual “There Once Was a
Barn Holiday Boutique” on Nov. 28 and 29.
RMA Publicity secured a preview story
on WQOW-TV, Eau Claire’s Channel 18
news, about the event, as well as an article
in the Leader Telegram.
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Fifteen local artists, including Plautz, participated in the event which
was very well attended.
Plautz inherited the farm from his mother after she passed away, and
last year he renovated the barn into a shop and studio. His barn ended
up being one of the highlights of this year’s Clark County Art Crawl,
drawing about 600 guests to the family farm.
Patrick Plautz is a wood artist. Learn more about his work at
www.patrickjsimagination.com.

Harris’ Adapting to Alzheimer’s Launches in November During National Alzheimer’s
Awareness Month

National Alzheimer's Awareness Month was observed in November, and Sherry Lynn Harris, launched her
the new book, Adapting to Alzheimers: Support for When Your Parent Becomes Your Child on Nov. 15 at Senior
Concerns in Thousand Oaks, Calif.
The book received a lot of airtime in November. RMA Publicity secured nine media placements. They are
as follows:
Harris was interviewed on WWWI-AM in Brainerd, Minn., and WINT Radio in Cleveland, Ohio, on
Nov. 24, and on WRVA-AM in Richmond, Va., the morning of Nov. 21
She was also interviewed on WJRN-Radio in Racine, Wisc. (Nov. 10), WDPNAM in Cleveland (Nov. 5), WXGM-AM-FM in Norfolk, Virginia (Nov. 4), and
TalkRadio 850 WPTK in Raleigh, N.C. (Oct. 27). Her story has
also appeared in The Thousand Oaks Acorn newspaper in
California, and the article, A Valuable New Resource for
Families Traveling an Alzheimer's Journey with a Loved One,
was published on Patch.com in Harris' hometown of Moorpark,
Calif.
Harris cared for her mother during an 18-year battle with
Alzheimer's. Learn more about the book at
www.Adapt2Alz.com.
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Minnesota Author/Physician Discusses What Should be Done About Ebola in America with
National Radio Audiences
Dr. Tom Combs, author of the medical thriller, Nerve Damage, was interviewed on
several national radio shows in November.
Dr. Combs is a former emergency room physician who feels a quarantine is critical to
stop the spread of Ebola and has been making his opinion known on the national
airways for the past couple of months. He was interviewed on
WWWI-AM in Brainerd, Minn., on Wed., Nov. 19.
In addition to the interview on WWWI-AM, in November he was
also interviewed on the WJRN Afternoon Drive in Racine, Wisc.
(Nov. 3), WPTF-AM in Raleigh, N.C. (Nov. 6) and KXYL in Brownville, Tex. (Nov. 13).
Dr. Combs' novel, Nerve Damage, is a suspense/thriller involving an emergency
physician on the front lines. Learn more about the book or purchase a copy at www.tomcombs.com.
COR Retreat to be Featured in MN Sun Sailor on Dec. 4
The holidays are upon us and it is traditionally a very
tough time of year for people who suﬀer from compulsive
overeating and other food disorders. COR Retreat Program
Director Michelle Goldberger was interviewed by a reporter
from the Wayzata edition of the Minnesota Sun Sailor in
late November.
The story, which will be published Dec. 4, will share what people suﬀering from a
food addiction can do to make it through the holidays. The very positive results of a
recent survey of COR Retreat alumni will be part of the story.
COR Retreat also got the attention of the media in November. On Nov. 6, reporter
Esme Murphy interviewed Goldberger on WCCO Radio.
COR Retreat is a food addiction recovery program oﬀered monthly in Wayzata,
Minn. The program has been available for three years now. Learn more at
www.cormn.org.
Campaign Promoting the Benefits of Saving for College During the Holiday Season is
Underway
The holiday season is a time of year we all look to give
gifts with meaning, and if you have young people in your
life, one of the best gifts of all is to help the child save for
his or her college education. A campaign to promote this
concept is well underway for the Minnesota College
Savings Plan.
Commercials are airing on TV stations throughout the
state, and publicity eﬀorts are ongoing. So far, two articles have been published. RMA Publicity's article, A
Holiday Gift that Will Keep on Giving for Years to Come, is in the Nov. 26 issue of the Northfield News.
The Lakeshore Weekly newspaper in Wayzata, Minn., did a story of its own in the Nov. 25 edition that is
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filled with facts and statistics you're sure to find interesting.
More articles and interviews are pending in the weeks ahead. Learn more about the Minnesota Savings
Plan at www.mnsaves.org.
Teenage Author Wins Recognition in the 2014 Reader's Favorite Awards
Congratulations to Jacquelyn Eubanks, author of the Young Adult Novel The
Last Time. She is in Miami celebrating the book award she picked up at Miami
Book Fair International the evening of Nov. 22.
Jacquelyn's novel won a bronze medal in the Sports Fiction category of the
2014 Reader's Favorite awards. In addition to the Bronze, she received a 5 Star
Review from Readers Favorite as well.
The Last Time is the story of Charley Mason. Being a
teenager is hard enough, but when her family relocates
from Georgia to New York to take care of her ailing
grandfather, Charley is forced to deal with issues she has
never confronted before. At her new school, one of the
most popular girls in the class is jealous of Charley and does
everything she can to alienate her from her peers. But
Angelica’s antics are the least of Charley’s worries. She must
also deal with her feelings of separation from her best
friend, Frankie, and fear over losing her grandfather. Fortunately, she has baseball to fall
back on.
Learn more about the high school senior's books on her website, www.jacquelyneubanks.com.

ALSO IN NOVEMBER ...
Carol Whitaker, author,
Ridiculously Happy! The Secret to
Manifesting the Life & Body of Your
Dreams, was interviewed on the
national radio show "It's Your
Health" with Lisa Davis on Nov.
18.
Award-winning
mystery author Marilyn Jax
presented at the Rosemount Area
Arts Council’s Meet the Author
series on Nov. 18. Stories about
the event were published in Sun
This Week and the Rosemount
Town Pages.

!

Mary Linda
Sather, author, Boo
Boo Bear's Mission:
The True Story of a
Teddy Bear's
Adventures in Iraq,
spent the day on
Nov. 14, at Laura
MacArthur
Elementary in
Duluth. She visited nine diﬀerent classes and got
some very interesting questions from the students.
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RMA Publicity helped Genny
Heikka, author, Finding Mommy
Bliss, secure a column that was
published in the Idaho
Statesman on Nov. 10.

Wynn Johnson, author, An
Angel is Born: A Family's Story,
was the featured presenter at the
Armchair Adventure Series at
the Rockford Road Library in
Crystal, Minn., on Nov. 3.

An article about Stephen
Bigalow’s book, Who is Santa?
And how did he get to the North
Pole? was published in the
Beaver County Times in
Beaver, Penn., on Nov. 7.

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in December or January, let us know! RMA Publicity may be able to help you secure
publicity in the print, broadcast and/or online media for your book.

December is...

National Write a Business Plan Month
Safe Toys and Gifts Month
Worldwide Food Service Safety Month

Also observed in December…
Giving Tuesday – Dec. 2
Special Kids Day – Dec. 3
Universal Hour of Peace – Dec. 31

January is…

Book Blitz Month
Celebration of Life Month
Get a Life Balanced Month
Get Organized Month
International Creativity Month
International Child-Centered Divorce Month
International Wealth Mentality Month
National Mentoring Month
National Personal Self-Defense Awareness Month
National Slavery and Human Trafficking Prevention Month
National Stalking Awareness Month

Also observed in January…

New Year’s Resolutions Week – Jan. 1-7
* Source: 2014 Chase’s Calendar of Events

!
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Advice for the nonfiction writer about
getting the media’s attention.

available on holidays, anniversaries, events, special
days, etc.

When it comes to book
promotion, non-fiction
authors have a slight edge
over those who have written
fiction. That would, of course,
be an easier “in” with the
media. No matter what topic
you have written on, it is very
likely to be newsworthy at
some time or another.

I first learned about Chase’s Calendar of Events
when I was a television newscast producer. It was
the resource we turned to for story ideas on slow
news days, which happened a lot on the weekends.
I was a weekend producer in Tampa, Fla., for four
years back in the 1990s. Even when I moved to a
Monday – Friday shift, it remained a resource the
assignment planning desk turned to for story ideas.

Case in point, all the
attention the recent killing of an unarmed black
teenager by a white police oﬃcer in Ferguson, Mo.,
has gotten. Lately, the national news shows have
put a lot of focus on the topics of discrimination
and police brutality. If your book focuses on one of
these topics, securing interviews at the local level
should be pretty easy. All you have to do is pick up
the phone, call the media and let the person who
answers know you have a story idea that is very
timely right now, then start talking.
But what do you do if your book covers a nonfiction topic that is not in the headlines? Well,
everyone knows January is a good time of year to
talk about weight loss and the resolutions you’ve
made to get organized or do a better job saving
money. Thanks to Valentine’s Day, February is a
good time to promote a romance novel. March and
April mark the arrival of spring and a good time of
year to promote books about gardening and home
improvement. Because of Independence Day, July
is a good time of year to promote a book involving
soldiers and patriotism.
You may not realize it, but there’s probably a
“holiday” out there that would be perfect for
promoting your book as well. For example, March
is Credit Education Month, April is Child Abuse
Prevention Month, May is Home Schooling
Awareness Month, and the list goes on. For all 365
days of the year there is an association, or perhaps
even an individual, who has claimed the date as an
oﬃcial recognized holiday you can capitalize on.
So how do you know what month or date oﬀers
the perfect “media” tie for your book? You can do a
Google search, or turn to the Chase’s Calendar of
Events. Since 1957, Chase’s has been considered the
most respected and comprehensive reference guide

!

Now that I have moved into a marketing role, I
turn to the book often for help planning marketing
and PR campaigns. Once I have determined which
“holidays” serve as good tie-ins for my clients’
books, products or services, I develop a calendar of
dates for targeting the media, then get to work.
When targeting the media, just sending out an
email is not good enough. Assignment editors and
reporters receive hundreds of emails a day and
unless they are expecting a message from you, what
you send is likely to be missed or deleted. You need
to pick up the phone and call to pitch your story.
Not sure who to ask for or need help executing
your plan? RMA Publicity would be happy to
assist. We develop marketing and publicity plans
for authors, oﬀer writing and pitching services, and
can also help with setting up book launch parties,
book signings and other author events. Contact us
for more information.
Next month’s publicity tips article:
If you don’t have one yet, now is the time to
develop a marketing plan for your book.
About Rachel M. Anderson
Rachel M. Anderson has more than 20 years of
communications experience across a wide range of
disciplines. She has worked as a publicist,
marketing and public relations consultant,
marketing and direct response copywriter and as a
journalist (television newscast producer, television
newscast reporter and newspaper reporter).

www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513

PAGE 7

