NEWSLETTER!

FEBRUARY 2017

THE POWER OF PUBLICITY
Grief Demystified Author Interviewed Five
Times in January
January was a very busy month for Brenda
DeMotte, author, Grief Demystified: A
Companion Through Change. On Fri., Jan. 20,
she was interviewed by Ohio radio station
WINT. It was her 5th interview of the
month.
Earlier in January, Lee Valsvik of
Minneapolis radio station KOOL 108
interviewed DeMotte for the show, Twin
Cities Community. The segment aired on
KTLK on Jan. 7 and on K102, The FAN,
KDWB, KOOL 108 and Cities 97 on Jan. 8.
Also in January, the book was featured in
an article that appeared in Sun This Week
(Apple Valley), and DeMotte was
interviewed on KTOEAM Mankato's The
Morning Blend with Don
Rivet and Dan McCargar (Jan. 6), and also on KMSU-Radio, (Jan. 5), the Public Radio
station in Mankato, Minn.
DeMotte was the founder and director of Professional Counseling & Grief Services,
Inc. where she maintained a general practice while specializing in grief and complicated
bereavement. Today, she is a professional speaker and educator on grief who most
recently authored a book on this broad and universal topic called Grief Demystified: A
Companion Through Change.
Learn more about Brenda DeMotte's book at www.GriefDemystified.com.
COMING UP IN FEBRUARY
Tom Glaser, author, Full Heart Living: Conversations with
the Happiest People I Know, will appear on FOX 2 Detroit on
Feb. 4. He also has a book signing at the Bean and Leaf Café in
Rochester, Mich., on Feb. 4, and an appearance at the Barnes and
Noble in Selby Township, Mich., on Feb. 5. On Feb. 6, he will be on
Twin Cities Live back in Minneapolis.
Teen author Justin M. Anderson’s book, Saving Stripes: A
Kitty’s Story, will be featured at three I Love to Read Month
events at Twin Cities elementary schools in February. School events
are also scheduled for Dave Harrison’s children’s book, They Call
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Me Buddy, and Christine Conlin’s Who Sees Your Scrunchy
Face?
On Feb. 20, teen author Justin M. Anderson will appear on
KARE-TV Minneapolis to talk about Sigma’s Bookshelf, his new
publishing company for teens.
Twin Cities author Doug Cornelius will launch his latest novel,
The Bakers Daughter, in February.
Marianne McDonough, author, 8 Steps to Getting Real with
Cancer, has a book signing scheduled for Feb. 18 at the Barnes and
Noble in Roseville, Minn.
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Publicity Leads to Strong Sales in January for Book About Getting Real with Cancer
Receiving a cancer diagnosis is like being punched in the gut,
according to cancer survivor Marianne McDonough. However,
she wants people to know that with a take-charge attitude, they
can get through it.
Marianne signed copies of her new book, 8 Steps to Getting Real
with Cancer: Empowering Newly Diagnosed Patients and Those Who
Love Them, at the Barnes and Noble in Eden Prairie, Minn., on
Jan. 22. Also in Jan., McDonough appeared on KARE-TV's 4
p.m. newscast on Jan. 17 to talk about the book
and preview the event. There are also preview
articles in the Jan. 12 editions of The Eden
Prairie News and the Eden Prairie Sun
Current.
All the publicity paid oﬀ. A total of 40
books were sold as a direct result of the
campaign. Next up for McDonough, an
appearance at the Barnes and Noble in
Roseville, Minn., on Feb. 18.
Learn more at www.8StepsToGettingRealWithCancer.com.

Expert on Life Transformations Appears on KARE-TV in Minneapolis
Twin Cities life coach Annie
Meehan discussed the 7 Steps to
Transformation as outlined in her
book, Be the Exception, on KARETV Minneapolis on Jan. 27.
Meehan went from being
homeless to having the life of her
dreams. She says anyone can do a
mental rewrite that will help
them focus and move forward.
Also in January, RMA Publicity
placed a story
about
Meehan in
her
hometown
newspaper: Sun This Week. The article’s title is God and Oprah helped motivational
speaker overcome. She also appeared on Lynne Vannelli's show on CTV North
Suburbs in January.
Learn more about Annie and her book at www.AnnieMeehan.com.
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Minnesota City Councilman Discusses the Nation-Healing Effort He is Leading on
WCCO Radio in Minneapolis
Bloomington City Councilman Jon Oleson has launched what he hopes will be a nation
healing eﬀort. He feels the only way things are going to get done—and head
in a positive direction in this country—is if people start talking to each other
and working together, rather than bickering and taking sides in a partisan
debate.
Oleson is hoping to encourage dialogue amongst people of all ages and
backgrounds through his recently published book, What Legacy Are We
Giving Our Kids? He was interviewed about the book on WCCO Radio in Minneapolis
the evening of Jan. 26.
Learn more at www.LegacytoKids.com.

Bitter or Better Author Appears on KMSP-TV in Minneapolis
January was National Blood Donor Month, and Caryn Sullivan, the
award-winning author of Bitter of Better: Grappling with Life on the Op-Ed
Page, appeared on the FOX 9 Morning News in Minneapolis on Jan. 21,
to talk about the importance of giving the gift of life.
Sullivan became a regular blood donor more than a
decade ago as a way of saying thanks to the countless
people whose blood donations saved her daughter's
life back in 2005.
In addition to sharing her story, Sullivan also previewed her book signing event at the
Barnes and Noble in Maple Grove, Minn. The event took place on Jan. 28.
Bitter or Better is filled with interesting stories and lots of wisdom. More information
can be found at www.ChoosingBetter.org.

Job Search Experts Appear on KARE-TV in Minneapolis
The New Year, of course, represents an opportunity for people to
get a fresh start. For those women thinking the time has come to
look for a new job, those who were laid oﬀ or moms looking to reenter the workforce, there is now a new resource available that can
help.
Kathy Engen and Linda Heath, authors of gōl: a
curated guide for the modern day job hunt, appeared
on KARE-TV Minneapolis' 4 p.m. newscast on
Jan. 26. They shared how through their book and online community,
www.ShiftAndSpark.com, they can help women with goal setting and finding the
motivation they need to make a change for the better.
Also in January, Midwest Book Review had great things to say about the book,
calling it “thoroughly user friendly, and as informed and informative as it is
thoughtful and thought-provoking." To pick up your own copy, visit the author's
website: www.ShiftAndSpark.com.
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Minnesota Teenager’s Publishing Company Gets National Exposure
Sigma's Bookshelf, a publishing company exclusively
for teenage writers, is featured in the Jan. 26 edition
of "Independent Publishing Now," a newsletter
published by the Independent Book Publishers
Association (IBPA) for its members. The article
begins with the phrase, "You're never too young to
start your own publishing company." Justin is just 15years-old.
Also in January, Justin and his mother, Rachel, were
invited to be guest speakers at an Educator Reception
at the Barnes and Noble in Roseville, Minn. At the
Jan. 7 event, they announced a new scholarship
program.
In 2017, five lucky teens will be able to get their books published for free thanks to the generosity
of the company’s donors. If you'd like to be among them, please make a tax deductible contribution
on the Give MN page for Sigma’s Bookshelf.
To learn more about the
company, which is exclusively
publishing the work of teen
writers, ages 12 - 19 at no cost to them, go to www.SigmasBookShelf.com. Sigma’s Bookshelf is a
sponsored project of Springboard for the Arts, a nonprofit arts service organization. Contributions
on behalf of Sigma’s Bookshelf are tax-deductible.
Three Media Placements in January Promoting the Release of The Soulful CEO’s
Memoir in Audiobook Format
This January, three newspaper stories appeared in the Twin Cities about the release of the
audiobook version of John B. Goodman's memoir. The Road to Self: Reflections from a Soulful CEO was
originally printed in hardcover, paperback and as an eBook in Oct. 2015 to help readers discover
how a deep connection to inner self can bring happiness to personal life and professional life.
The audiobook version released in late Dec. 2016. Stories appeared in the Jan. 12 issue of The
Chaska Herald, the Jan. 6 issue of Sun This Week newspaper, and the Jan. 5 issue
of The Lakeshore Weekly.
Copies of the audiobook are available for purchase online at www.Amazon.com
for $13.95 with a portion of the net proceeds from sales being donated to
nonprofits Intergenerational Living & Health Care, Inc., d/b/a Intergenerational
Learning Center® and Caregivers Support Network™, a charity Goodman
founded to support the wellbeing of seniors and support the educational
advancement of youth caregivers.
More information about the book can be found online at
www.TheSoulfulCEO.com.
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Sun This Week Publishes an Article About Danny’s Boy
An article about Twin Cities author Laurie Rossin's medical thriller, Danny's Boy, was
published in the Jan. 26 edition of Sun This Week newspaper. In the article, Medical
Thriller 20 Years in the Making, reporter Andy Rogers shares the story of how the semiretired Eagan, Minn., woman finally got her novel finished and into the marketplace. He
also points out how Danny's Boy is a story that blends romance, loss and love with
science, medical ethics and moral dilemmas.
Learn more about the book, or pick up your own copy online at www.DannysBoy.com.
The author is currently hard at work on book two in the series. The title will be
Danny's Revenge.

ALSO IN JANUARY ...
The Pioneer Press has
published a review of Barry
ZeVan’s memoir, My Life Among
the Giants. In the review,
published on Jan. 7, St. Paul
Pioneer Press Book Editor Mary
Ann Grossman said, "The best
way to read My Life Among the
Giants is to dip in and look for
boldface names of your favorite
stars. Chances are Barry has a story about them."
Read the full review online at this link. Copies of
ZeVan's book are available for purchase on his
website, www.BarryZevan.com.

Tom Glaser, author, Full Heart
Living: Conversations with the
Happiest People I Know, was on
Lynne Vannelli's show on CTV
North Suburbs in the Twin
Cities. Also in Jan., Glaser
talked about happiness on
WPHM Radio in Port Huron,
Mich., and an article about his
book was published in The
Oakland Press in Rochester, Mich.

COMING UP IN FEBRUARY ...

RMA Publicity’s Founder to Teach a Class for IBPA’s Pub U in February
If you’re new to publishing, a question that often comes up at some point during the process is “How and
when should I put a book marketing and PR plan in place?” I will be answering these frequently asked
questions when I teach an IBPA Publishing University online class on Wed., Feb. 15 from 10 a.m. – 11 a.m.
Pacific.
The concepts taught in this workshop will not only focus on what needs to be done, but how to do it.
During the presentation, I will explain why it is so important to get the process started early, and oﬀer some
easy ways to begin building your fan base while you’re still in the process of writing your book, rather than
waiting until the printed copies are available for sale.
Registration is now open for this workshop. Sign up to receive insight into how PR and marketing works
from someone who has been doing it specifically for books on a daily basis since 2009.
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Some of the Best Sales Tools Out There for
Self-Published and Small Press Authors
When you decided to
publish a book, your goal may
have been to inform, persuade
or entertain. No matter what
the motivation, all authors
share one thing in common—
they want their books to sell.
So what is the secret to
moving copies? In a nut shell,
it is figuring out how to
motivate potential readers to spend their hard
earned money on your book.
If you had a big marketing budget, like many of
the major publishers do, you would likely begin
your campaign by taking out an ad in one of the
most widely read newspapers in the country: USA
Today, The Wall Street Journal or the New York
Times. However, most small presses and selfpublished author can’t aﬀord to do that.
So what should you do instead? Here’s a look at
some of the best sales tools out there for authors
and publishers with small budgets.
1) Securing book reviews.
Often the first and easiest form of marketing for
small press and self-published books is to secure
reviews. Those done by reporters at a major
newspaper, noted professionals and the major book
review companies, which include Kirkus Reviews,
Publishers Weekly and Library Journal to name a
few, carry their weight in gold.
The key to success with securing reviews is being
respectful of the reviewers’ time and procedures.
For example, invest in galleys and get them out to
potential reviewers a minimum of three months
prior to your oﬃcial publication date. In fact, if
you are seeking out a review from one of the major
review companies, Kirkus Reviews, Library Journal
and Publishers Weekly, 3 months prior to your
publication date is the absolute latest you should
send out review copies.
If you wait until after your book has already been
published to send out galleys, you will be
automatically turned down for a free review.
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Most of the review companies do allow you to
pay for the privilege of having your book reviewed.
However, it’s important to note that buying a
review does not guarantee you placement in the
magazines sent to bookstores and libraries. You
may just end up in the online listings for selfpublished books.
2) Getting your book into distribution.
One of the best ways to move large numbers of
books is to get them into retail channels, but in
order to do that, you will need to partner with a
distributor. Ingram, the major distributor that
works with Barnes and Noble and many other large
retailers, will only do a direct partnership with
publishing companies that carry multiple titles. If
you have self-published, or published with the help
of a small publishing company, you will need to
partner with a distributor like Consortium Book
Sales, Itasca Books or Small Press Distribution.
If you have a single self-published title, you can
also distribute through Amazon’s CreateSpace or
Ingram Spark. It is important to note, however,
that if you go with CreateSpace, because it is an
Amazon company, you may have a hard time
getting your book into book stores. If you want to
sell books in stores, I recommend you consider
going with Ingram Spark instead. Or if you are
content with simply selling books yourself or
online through Amazon, CreateSpace is the way to
go.
3) Online marketing.
Another very eﬀective tool for raising your
profile and creating brand awareness is through
online marketing. You can begin by building your
author platform through social media tools like
blogging, commenting on Facebook groups and
pages, participating in Linked-In discussion
groups, and regularly using Twitter. It is also
important to establish an author website/book
website where you’ll have an easy-to-find online
presence.
You may also want to try email marketing as a
means for promoting upcoming book signing
events, special pricing promotions, posting book
reviews, etc. I have found email marketing to be a
very eﬀective tool for my business. New projects
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often come my way from people who receive my
newsletter, The Power of Publicity. Sometimes they
are projects from current or past clients. Other
times from people I have never met before who
have made it onto my email list.
If you decide to start up a newsletter, however,
don’t make it a one-time thing. In order to be
eﬀective at it, you need to send content to your
contacts over and over again. The more often they
hear from you, the more likely they are to interact
with you.

FEBRUARY 2017
RMA Publicity regularly posts author news and
events to our Facebook page, which is easily
accessed through the front page of
www.RMAPublicity.com. If you would like to
receive updates as they happen, please visit our
Facebook page and “like” it.

Next month’s publicity tips article:

www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513

Five Tips for Setting Up Your Own Book Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in February or March, let us know! RMA Publicity may be able to
help you secure publicity in the print, broadcast and/or online media for your book.
February is...

March is...

American Heart Month
I Love to Read Month
International Boost Self Esteem Month
National Mend a Broken Heart Month
National Teen Dating Violence Awareness and Prevention Month

Colorectal Cancer Education and Awareness Month
Credit Education Month
National Kidney Month
National Women’s History Month
Optimism Month
Paws to Read Month
Red Cross Month
Save Your Vision Month

Also Observed in February...
Children’s Authors and Illustrators Week – Jan. 5 – 11
Random Acts of Kindness Week – Feb. 12 – 18
Madly in Love with Me Day – Feb. 13
National Donor Day/Saint Valentine’s Day – Feb. 14
National Eating Disorders Awareness Week – Feb. 19 – 25

Also Observed in March...
Read Across America Day – Mar. 2
National Day of Unplugging – Mar. 3
Genealogy Day – Mar. 11
Brain Awareness Week – Mar. 13 – 19
Act Happy Week – Mar. 20 – 26
* Source: 2016 Chase’s Calendar of Events
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