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THE POWER OF PUBLICITY
Larry Schneiderman Promotes His New
Novel on KARE TV-Minneapolis
The holiday season generated a lot of
interest in Lakeville, Minn., resident Larry
Schneiderman's new novel, Nobody Knows
What We Sweep Under the Carpet.
Schneiderman promoted the book on
KARE TV's 4 p.m. newscast on Dec. 22.
There were also stories about him in Dec. in
the Minneapolis St. Paul Business Journal
and the MN Sun Current newspaper, and he
did a reading at the Lakeville Library on
Dec. 14.
Nobody Knows is the
story of Jake Horton, a
retired businessman
reflecting on his life after
being diagnosed with
Parkinson's Disease,
which has robbed him of his vitality and independence. In the novel, Jake is looking
back at the mistakes he made, and how his family would have reacted had they known
what he did.
Learn more about the novel, or pick up a copy today at www.LarrySchneiderman.com.

2017 Results
RMA Publicity considers 2017 to have been another very successful year for our clients. We secured a
total of 122 media placements: 42 TV interviews, 20 Radio interviews and 60 newspaper or magazine
stories. In addition, we arranged a total of 59 author events.

Total Media Placements in 2017 – 122
TV Interviews
42

Radio Interviews
20

Newspaper Stories
60

Events Arranged – 59
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Founder of Sanya’s Hope for Children Appears on 3 Twin Cities TV Stations
There was lots of excitement in Dec. for 11-year-old
Sanya Pirani, a 6th grader from Minnesota. Not only did
she get to distribute some of the 500 gift bags she and
her friends hand-sewed and filled with school supplies
and toys for needy children, she appeared on three Twin
Cities television stations.
KSTP-ABC and WCCO-CBS covered the event where
she dropped oﬀ the gift bags at Sharing and Caring
Hands in Minneapolis on Dec. 19, and earlier in the
month, on Dec. 2, WCCO, KARE and KSTP television
covered the gift bag packing event. There was also a story
in the Prior Lake American newspaper. RMA Publicity secured all six media placements.
This is just the latest in a long string of actions the young lady has completed through her nonprofit,
Sanya’s Hope for Children, founded in January 2017 to support local & global impoverished children.

CEO of National Institute for Social Media (NISM) Shares Her Expertise with a
National Media Audience
A very successful media campaign is underway for Jennifer
Radke, CEO of the National Institute for Social Media (NISM).
On Dec. 19, she was interviewed on WBZ-AM Boston, and later in
the day was featured in a news story on KARE TV's 6:30 p.m.
newscast, where she shared her expertise regarding Facebook's
practices.
The segment came about as a direct result of Radke's appearance
on KARE-TV's 4 p.m. newscast the day before. She had been
invited on the show to discuss the significant changes in people’s
behavior this time of year that are directly related to social media,
and while in the green room waiting to go on air met a reporter
who happened to be working on a story about social media.
In addition to having a leadership role at NISM, Jennifer Radke is an instructor and NISM-certified
Social Media Strategist (SMS) herself. She has also worked extensively on the company’s new training
oﬀerings, including the new anthology, Stories from the Social Side: Advice from Marketing Professionals to
Marketing Professionals. Learn more about the National Institute for Social Media at www.nismonline.org.
Coming up in January...
There will be a story in the January issue of the Minnesota
Women’s Press about domestic violence survivor Cathy Riley,
one of the people whose stories is told in the new book,
Endure: The Power of Spiritual Assets for Resilience to
Trauma & Stress by Daniel D. Maurer.
Cindra Kamphoﬀ, Ph.D., author of Beyond Grit: Ten
Powerful Practices to Gain the High Performance Edge
will appear on the KARE TV-Minneapolis 4 p.m. newscast
on Jan. 5 to talk about the role mental toughness has played
in the Minnesota Vikings’ success this season.
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There will be a story in the Rochester Post Bulletin in
early Jan., previewing the Jan. 13 event at the Rochester
Barnes and Noble for the new foodie anthology Cooked to
Death: Volume II – Lying on a Plate.
An interview with Jennifer Radke, CEO of the National
Institute for Social Media and author of Stories from the Social
Side: Advice from Marketing Professionals to Marketing
Professionals, will appear in the Minneapolis Star Tribune on
Jan. 18.
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Super Ball Fundraiser Promoted on KSTP-Minneapolis
The first ever Super Ball: Power of The Huddle
fundraising event took place on Dec. 16 in
Minnetonka, Minn., and RMA Publicity helped out
with the promotion. We arranged a TV appearance
on KSTP Television in the Twin Cities for the
event's planning committee on Dec. 10, as well as
articles in the Lakeshore Weekly and MN Sun Sailor
newspapers.
The Super Ball is a fundraising event that came
together in record time after a previously planned
party got cancelled and space became available at the Minneapolis Marriott Southwest in Minnetonka. The
gala benefited five Twin Cities charities: Invent Minnesota, Hope Rides, House of Charity, Girls in Action
and BreathLogic.

Story About Can’t Keep a Sober Girl Down Published Just in Time for the Biggest Party
Night of the Year
The holiday season can be a tough time of year for alcoholics and
other addicts, and now there is a great new resource available to
help them stay sober. Blaine, Minn., resident Amber Leone
Murphy's new book, Can't Keep A Sober Girl Down, was featured
in the ABC Newspapers article, Area Resident Publishes Book,
has words to help recovering addicts in late Dec.
Murphy has been sober for more than 12 years, and is hoping
the words of wisdom in her book will help others find the road
to recovery too. More information is available at
www.CantKeepASoberGirlDown.com.

Boathouses of Lake Minnetonka a Strong Seller in December
Karen Melvin, the publisher and photographer for Boathouses
of Lake Minnetonka, signed copies at the Barnes and Noble
Booksellers store in Minnetonka, Minn., on Dec. 16. Store
traﬃc was heavy throughout the day, and sales were strong.
Congratulations Karen!
The book shares the stories behind
35 of the more than 375 boathouses
on Lake Minnetonka. It also features
over 400 images taken by Melvin,
who is a professional photographer
specializing in architecture,
interiors and lifestyle photography.
More information is available at
www.Shop.KarenMelvin.com.
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Teen Author Lily Van Allen Signs Books at Chapter 2
in Hudson, WI
Sigma's Bookshelf author Lily Van Allen participated in her
first bookstore event as a newly published author on Dec. 9. She
signed copies of her novel, Lost & Found - Five People. Three Stories.
New Beginnings at Chapter 2 Books in Hudson, Wisc.

ALSO IN DECEMBER ...
A story about Aurora
Whittet’s latest children’s
book, How to Turn Your Mom
into a Monster, was published in
the Dec. issue of St. Louis
Park Magazine; and on Dec.
10, she signed books at the
Books and Beer Pop-up
Bookstore at Uteplis Brewing
in Minneapolis.
KARE TV paid a visit to the American Swedish
Institute (ASI) in Minneapolis in early Dec. to
show oﬀ the rooms in the mansion decorated to
showcase Romania's Christmas traditions.
The display is part of Fest! Merry Mansion, the
American Swedish Institute’s much anticipated
annual exhibition of decorated holiday rooms
showcasing Nordic and other holiday traditions.
The event goes through January 7, 2018.

Twin Cities psychologist Tom
Glaser, author, Full Heart Living:
Conversations with the Happiest
People I Know, led a Happiness
Workshop at the Edina Senior
Center in Edina. Minn., on Dec. 7.

RMA Publicity arranged the media placement.
There was a story previewing
Carolyn Porter's appearance at
the Washington County Historical
Society's Holiday Open House in
the Dec. 1 issue of the Forest Lake
Times.
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The Union Times newspaper
published a story in early Dec.
previewing the Dec. 9 book
signing event at the Princeton,
Minn., library for the foodie
anthology Cooked to Death: Volume
II - Lying on a Plate.
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Get the New Year Off to a Good Start by
Putting a Book Publicity Plan in Place
By Rachel M. Anderson,
Publicist, RMA Publicity
Happy New Year! I hope
you enjoyed the holiday
season. Now that another
New Year has arrived, it is
time to put a marketing and
publicity plan in place for
your book if you haven’t done
one already.
A good place to begin is with a solid
understanding of the diﬀerence between marketing
and publicity. A publicity plan is similar to the
marketing plan you are required to develop to get
your book into bookstores. The most significant
diﬀerence between the two is that in a marketing
plan you determine your target audience and how
to reach them. A publicity plan is for determining
how to get your book – and you – mentioned in as
many media forms as possible – reviews, TV,
newspaper, radio, online, etc.
If your book was published in 2017 or earlier, you
likely have experience at this already and need only
refine your plan for 2018. If your book is scheduled
for release in 2018, don’t wait until it comes back
from the printer. Now is the time to start thinking
about both marketing and publicity.
Here are ten tips that will help get you started:
1. Create a Website for your book. If you don’t
have one, it will be hard for potential readers to
find you and the media to promote you.
2. Launch a social media campaign. This is
something you can and should do well before your
book is in print to create a following/fan-base. An
easy way to do this is to create a Facebook Fan
Page for your book and contribute entries to it
regularly. Fan pages are totally free to set up and
oﬀer a viral method of making contact with
potential customers. The average user is connected
to 80 community pages, groups and events. (Make
sure you mention that you have a Facebook Fan
Page on your Website.)
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3. Develop a list of places where your potential
readers spend time and make plans to visit with
them on their “home turf ” throughout the year. If,
for example, your book is about dieting or
recovering from drug addiction, you should be
attending regular support group meetings and
telling people about your book. If you have a
business book, join the local Chamber of
Commerce and regularly attend meetings.
4. Seek out non-profits and other organizations
that would be most interested in your book and/or
expertise and let them know about your title.
5. If you haven’t done it yet, ask your friends and
people you know who have purchased your book to
write a review and post it on Amazon.com. The
more reviews and activity you have, the higher you
move in the searchable listings.
6. A lot of authors who started out by publishing
just a traditional printed book have found that
having their title available in additional formats
really helps increase sales. EBooks used to be the
big thing, but in 2017, audiobooks overtook them
as the fastest growing segment in the digital
publishing industry. According to an article
published by GoodEReader.com in Dec. 2017, the
Audiobook Publishers Association (APA) is
reporting a 33.9 percent increase in the number of
audiobooks published in 2017 compared to the year
prior. Meantime, the number of eBooks sold
declined by about 5 percent.
7. Start a blog and contribute to it regularly,
making reference to your book as often as you can.
If people like what you have to say, they are likely
to purchase your book.
8. Pay attention to stories making their way
through the news cycle. They may oﬀer you
opportunities to get on the news.
9. Prepare regular press releases and distribute
them to the media, or hire a publicist to handle
this task for you. When you see a story in the news
that you would like to comment on, don’t just
think about it, do it! Those authors who send out
regular press releases are more likely to become
sources for reporters than those who don’t. The
release of your book should mark the first time you
reach out to the media, not the last.
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10. Spend some time researching the editorial
calendar reporters use to determine where your story
would fit best. Need help executing your plan? RMA
Publicity would be happy to help. We develop
marketing and publicity plans for authors, oﬀer
writing and pitching services, and can also help with
setting up book launch parties, book signings and
other author events. Contact us for more
information.
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www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513

Next month’s publicity tips article:
How to Get Your Manuscript Turned into an
Audio Book

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in January or February 2018, let us know! RMA Publicity may be
able to help you secure publicity in the print, broadcast and/or online media for your book.
January is...

February is...

Get Organized Month
International Creativity Month
International Child-Centered Divorce Month
National Mentoring Month
National Personal Self-Defense Awareness Month
Teen Driving Awareness Month

American Heart Month
International Boost Self Esteem Month
National Mend a Broken Heart Month
National Teen Dating Violence Awareness and Prevention Month

Also Observed in January...
New Year’s Resolutions Week – Jan. 1 – 7
Diet Resolutions Week – Jan. 1-7
Dating and Life Coach Recognition Week – Jan. 7 – 13
Healthy Weight Week – Jan. 14 – 20
Data Privacy Day – Jan. 28

Also Observed in February...
Children’s Authors and Illustrators Week – Feb. 4 - 10
Random Acts of Kindness Week – Feb. 11 - 17
Madly in Love with Me Day – Feb. 13
National Donor Day/Saint Valentine’s Day – Feb. 14
National Eating Disorders Awareness Week – Feb. 25 - Mar. 3

* Source: 2018 Chase’s Calendar of Events
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