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THE POWER OF PUBLICITY
2018 Marks Another Successful
Year for RMA Publicity
2018 Results
2018 has been another successful year for RMA Publicity. We secured 83 media placements for clients, and set up and
promoted 63 events, including three national book tours.
Client placements were secured in several top markets, including New York, Chicago, Washington, D.C., Boston, Minneapolis, Cleveland, Las Vegas and Charlotte. Among the stations interviews were conducted on: WGN-TV, WGN-AM and
WBIG-AM (Chicago), WFLA-TV (Tampa), WCCO-TV, KARE-TV, KSTP-TV, KMSP-TV, WCCO-AM (Minneapolis),
and KTVV-TV, KVVU-TV (Las Vegas).
Print stories were secured in The National Inquirer and The Globe, Star Tribune, Pioneer Press, Rochester Post Bulletin
and 25 other newspapers and magazines.

TV Interviews
32

Radio Interviews
21

Newspaper and
Magazine Placements
30

Events Set Up and Promoted
63
Thinking about launching a marketing and publicity campaign for your book in 2019, contact us today for a free onehour publicity consult and quote.

Coming up in January…
Cathy Perme, author, Fizz!
How to Succeed as an Indepen
Independent Consultant
Consultant, set for release
in early January, will appear on
KARE TV’s 4 p.m. newscast on
Jan. 3.

Pat Borzi, author, Minnesota
Me will appear on Twin
Made Me,
Cities Public Television’s talk
show, Almanac, on Jan. 11.
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The Road to Reconciliation Author Appears on WHEC-TV in Rochester, NY
The holiday season is a time people typically spend with friends and family; but for
those people who have conflicts with their
family, or significant other, the holiday season can be dicey.
Keith R. Wilson, a psychotherapist from
Rochester, N.Y., was interviewed on WHECTV in Rochester the morning of Sun., Dec.
16.
He talked about the most common types
of conflicts people in
relationships of all kinds typically deal with and the biggest trap people often fall into when
dealing with conflict: trying to come to terms with their partner before they really dig in
and look at their own thinking and behavior.
He also offered strategies for traveling the road to reconciliation, and how people can
use his new book, The Road to Reconciliation: A Comprehensive Guide to Peace When Relationships Go Bad
Bad, as a roadmap for putting their differences aside.
Pick up your copy at www.theRoadToReconcliation.com.

Eau Claire Author Helps Local Store Launch New “Women Writers on
Wednesday” Series
Cathy Sultan, author, Damascus Street, helped 200
Main Art & Wine in Eau Claire, Wisc., launch a new
“Women Writers on Wednesday” series the evening of
Dec. 5. WEAU-Television, the NBC affiliate in Eau
Claire, covered the event, which Sultan also previewed
on Wisconsin Public Radio.
At the event, Sultan discussed her latest novel,
which is set in a Lebanon still struggling to cope with
the political repercussions of a bloody 15-year civil
war. In the story, Andrew Sullivan,
an idealistic American physician, becomes the unknowing pawn in a deadly spy game
where an intricate cast of characters lure him into a maze of deception and illusion. As he
attempts to find and rescue his fiancée, Nadia, who was kidnapped by Syria’s former
Intelligence chief, this riveting political thriller takes surprising turns in a tale of lost
innocence and survival.
The story is a sequel to The Syrian. Sultan has also written several nonfiction books
about the Middle East and at the event explained the complexities of the Middle East,
a place where nothing is as it seems.
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Press & News Publishes Story About Getting to Know Your Child’s Brain
With all the mass shootings in this country lately, there has been a lot of attention on mental illness as the
likely cause; but not many people have talked about the possible origins of the crises. It is likely that many of
the offenders had recognizable issues all the way back in their early childhoods.
Tressa Reisetter, Ph.D., a Twin Cities neuropsychologist, points out that when a child acts out, it isn’t
necessarily to upset their caregivers or even to get attention, but because there is something going on in their
brain neither of you understand.
“Sometimes kids just explode and people don’t know why. Sometimes it’s because they don’t get enough
sleep. Sometimes it’s because they are not eating the right diet. There is an intimate relation
relationship between nutrition and mental health,” says Reisetter, who adds that positivity also
plays a role.
To help clear up the confusion a lot of people have about child behavior, Dr. Reisetter
has written the book, Getting to Know Your Child’s Brain, released earlier this year by Calumet Editions of Edina, Minn.
A story about the book was published in the Dec. 20 issue of the Press & News newspaper. Dr. Reisetter was also interviewed on WCCO Radio in Minneapolis about her
book in the on Nov. 27.
Learn more online at www.GettingToKnowSeries.com.

Books Make Great Holiday Gifts
Like most retail, bookstores are busy places during the holiday season, and
there was a weekend filled with book signings at the Barnes and Noble at
Calhoun Village in Minneapolis from Dec. 14 - 16, 2018.
Award-winning literary author Marilène Phipps signed copies of her
memoir, Unseen
Worlds: Adventures
at the Crossroads of
Vodou and Latter
Day Saints on Dec.
14, and on Dec. 15,
teen authors Justin
M. Anderson and
Bella Skaja signed
copies of their debut
novels, Nothing But Trouble and Demons Unfolding.
That evening, Gary Lindberg, author, Letters from
Elvis, spoke about the controversy his book has
generated. After the talk, he too signed copies of his
book.
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Sigma’s Bookshelf Leads Novel Writing Workshop at Highview Middle
School in Nov.
November was Novel Writing Month, the
perfect time for Sigma’s Bookshelf to lead a
novel writing workshop at Highview Middle School in New Brighton, Minn. More
than a dozen students who participate in the
school’s creative writing club participated in
a two-hour workshop on Nov. 29 where they
learned about character development, story
outlining, and how to go about getting their
books published for free.
Sigma’s Bookshelf is believed to be the first and only free book publishing company for teens.Learn more
about the company, which is volunteer run and donor supported, at SigmasBookshelf.com. Make a tax-deductible donation that will help cover the costs of bringing teen authored books to market at no cost to them
via the organization’s page on Give MN.

Also in December...
The Lakeshore Weekly newspaper published a story about
Marilyn Jax’s success with her
latest novel, The Ploy, which has
interna
now won 7 national and international book awards.

Mary DesJarlais signed copies
of her latest book, The Cutter’s Widow, at the Barnes and
Noble at Calhoun Village in
Minneapolis on Dec. 20.

Minneso
The University of Minnesofea
ta’s Alumni Magazine featured stories about new books
by Maureen Aitken and Gary
Eldon Peter in its Minnesota
Alumni’s Quarterly Books
Roadup
Roadup.

David Strand signed copies
of The Music of the Soul Lives
On: A Henry Mackaman Ex
Experience at the Calhoun Village
Barnes and Noble on Dec. 2.
All proceeds from book sales
support the UW Organ Tissue
Donor Program and the Henry
D. Mackaman Creative Writing
Award at the University of Wisconsin-Madison.
RMA Publicity
secured a story about
pre-teen Sanya Pirani’s
holiday donation drive
on the FOX 9 News on
Dec. 8.
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This Month’s Publicity Tips Article:
Do You Have a Marketing Plan in
Place for the New Year Yet?

ing website. The most common tools to use include
Blogger, Wordpress and Typepad.

By Rachel M. Anderson, Publicist, RMA Publicity

The media can be an invaluable resource in your
effort to boost book sales. Reporters and assignment
editors are always looking for experts on topics they
are reporting on, and if you make it known that
you’re willing to be interviewed, chances are good
you’ll eventually get a call.

Another new year is upon
us. Whether your book has
been out for a while, or just hit
the market in late 2018, if you
want to sell copies it is critical
that you put a marketing and
PR plan in place.
Without one, it’s going to be
hard to get yourself motivated
about putting in the work necessary to sell copies. I
have several clients who are selling more books now
than they did when they first started out. So what
are they doing that you’re not? They’re focusing their
attention on the people who are most likely to be
interested in their book.
What needs to be on your 2019 marketing plan?
Here are 5 ideas to get you started:
1. Look for opportunities to target your desired
audience
Instead of continuing to only set up book signings at stores and libraries, look for opportunities
to share your book with an audience you know will
really enjoy it. If you’ve written a children’s book,
you should be spending a significant amount of time
reaching out to local schools. If you have a memoir
about your battle with breast cancer, reach out to
local support groups and ask if they have a need for
speakers. Authors of business books should be targeting human resource departments at large companies
as well as rotary clubs and chambers of commerce.
2. Start blogging.
One of the easiest ways to build a fan base is by
blogging on the topic you know and love. The best
thing about blogs is they attract people you know
will be interested in the topic you have written
about. Hopefully after getting to know you through
your blog, readers will want to buy your book.
There are several ways to add a blog to your exist-

3. Enlist the media’s help.

Just remember, the fact that you have written a
book is not necessarily the news. When pitching the
media, the focus needs to be on how a story about
you can benefit the audience. If you’re struggling to
come up with the hook that will get media attention,
you may want to consider hiring a publicist to pitch
your story.
4. Hand out promotional materials.
No one knows a book better than its author, so
it goes without saying that the person who wrote
the book will be its best promoter. Make a point of
mentioning your book to someone new at least once
a day. Some other easy ways to keep it top-of-mind:
•

Put up promotional flyers on community
bulletin boards.

•

Have some pens or note pads made that advertise the book’s title and website, and leave
these marketing pieces in public places where
people are sure to see them.

5. Establish a social media presence.
If you don’t already have a presence on social media, create one. Because so many people are spending
time on networks like Twitter, Instagram, Snapchat,
Facebook and Linked-in, it’s a good idea to establish
yourself in those places too.
Just keep in mind, you’re going to find a lot of
competition for attention there. Unless you’re willing
to invest a lot of time and money on building a
profile, it’s unlikely that you’ll sell a lot of books via
social media. The idea here is to make your presence
known in places potential readers are spending time.
To get more of your book publicity questions
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answered, log on to www.RMAPublicity.com or
contact me at Rachel@RMAPublicity.com

Next month’s Publicity Tips article:
An Easy Explanation of the Difference Between
Book Marketing and PR

Like us on Facebook please...
RMA Publicity regularly posts author news and
events to our Facebook page, which is easily accessed
through the front page of www.RMAPublicity.com.
If you would like to receive updates as they happen,
please visit our page and “like” it.

Media Opportunities
If your book is relatable to any of the following events observed in Jan. or Feb. 2019, let us know! RMA Publicity
may be able to help you earn publicity in the print, broadcast and/or online media for your book.
January is…

February is...

Book Blitz Month
Children Impacted by a Parent’s Cancer Month
Get Organized Month
International Creativity Month
National Mentoring Month
National Poverty in America Awareness Month

Low Vision Awareness Month
American Heart Month
National African American History Month
National Black History Month
National Time Management Month
Spay/Neuter Awareness Month

Also coming up in January...

Also coming up in February...

Get to Know Your Customer Day – Jan. 17
International Mentoring Day – Jan. 17
Kid Inventors’ Day – Jan. 17
Answer Your Cat’s Question Day – Jan. 22

Take Your Child to the Library Day – Feb. 2
Extraterrestrial Culture Day – Feb. 12
World Radio Day – Feb. 13
National Donor Day – Feb. 14
Random Acts of Kindness Week – Feb. 17 – 23
* Source: 2019 Chase’s Calendar of Events
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