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THE POWER OF PUBLICITY
Launch Party Held for
Scott Dominic Carpenter’s Theory of Remainders
The launch
party for
Theory of
Remainders, a
new novel by
Carleton
College
Literature
Professor
Scott
Dominic
Carpenter,
took place on
June 24 at
Common
Good Books
in St. Paul.
About 40
people
attended the
reading and
party to
celebrate the release of the author’s debut novel. Carpenter has had
many short stories and papers published in the past.
Theory of Remainders tells the tale of a father who seeks the truth
about a traumatic past. Despite a career spent helping others,
psychiatrist Philip Adler has never recovered from the loss of his own
daughter, 15 years ago. When a funeral draws him back to his ex-wife’s
homeland of France, the trip impels him to confront the past in a final
search for answers, closure, and his daughter’s body.
Early reviews for the novel have been very favorable. The book has
received the coveted “Kirkus Star” from leading trade reviewer Kirkus.
Calling the novel “complex and ingenious,” the review describes how
Carpenter “weaves together the consequences of a horrific trauma and
the thirst for both vengeance and acceptance with explorations of the
human mind, family dynamics and the complexities of language.”
All in all, “fully realized characters, a remarkable fluency of language,
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COMING UP IN JULY
Michelle Goldberger, program director for COR
Retreat, will talk about the AMA decision to label
obesity as a disease on WDPN-AM in Cleveland on July
2nd.
JoAnn Deveny, author, When Bluebirds Fly:
Losing a Child, Living with Hope, will participate
in the Compassionate Friends’ annual convention July
5-7. She will also sign books at Howard Street
Booksellers in Hibbing, Minn., on July 20th.
Craig MacIntosh, author, The Last Lightning, will
sign books at the B&N in Apple Valley, Minn., on Sat., July
13th.
Bob Rueff, author, Mind Game and Endgame,
will sign books at Turtle Town Books & Gifts (formerly
Rainy Days Bookstore) in Nissawa, Minn., on Sat., July
20th.
Cynthia Schlichting, author, As Bright as the Sun, will
speak at the Chanhassen Writer’s Group meeting in
Chanhassen, Minn., on July 20th.
Scott Dominic Carpenter, author, Theory of
Remainders, will sign books at the B&N in Roseville,
Minn., on July 27th.
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wit, and an extensive comprehension of French culture and history make this literary novel a stellar
achievement.” The entire review is available for viewing on the Kirkus website.
Several Minnesota newspapers have also oﬀered positive
reviews. In her review published in the St. Paul Pioneer
Press, Mary Ann Grossman said, “Language and mystery
intertwine in Minnesotan Scott Dominic Carpenter's
compelling debut novel, "Theory of Remainders," a fastpaced, well-written story that is a perfect summer read for
thinking people.”
The Winona Post called the novel "a
thoughtful, gentle book about death and
renewal that will also entertain the reader
through a beautiful sunny weekend on the
deck.”
The Grand Rapids Herald Review called the book "a wonderful read that is expertly
written.”
And the Midwest Independent Book Sellers Association has named the title one of its
Midwest Connections Picks for June and July.
The book is available for purchase on Amazon.com, BarnesandNoble.com and direct from the publisher,
www.WinterGoosePublishing,com.
Author of The Last Lightning Speaks at veterans center in Superior, Wisc.
Vietnam Veteran Craig MacIntosh appeared at the Richard I. Bong Veterans Historical Center in
Superior, Wisc., on Sat., June 28th to discuss his latest work of fiction, The Last Lightning.
Set in Papua New Guinea, it is the story of an ill-fated P-38 lost during the War that has
become the focus of a modern-day recovery eﬀort; but the recovery eﬀort is more than
meets the eye. The story is fiction, but based on the real-life MIA hunters who continue to
bring missing servicemen home to this day.
The author used the P-38 on display at the Bong Center for a lot of his research.
RMA Publicity secured a preview article about the event in the Superior Telegram
newspaper. The event was also mentioned in the Lake Superior Magazine, and by the
Duluth Convention and Visitor's Bureau.
Website Launches for Broadway Gypsy Lives Series
The publicity campaign for Broadway Gypsy Lives, a series of novels written by retired Broadway dancer
Christine Fournier, is now underway. In early June, the RMA Publicity produced website,
www.BroadwayGypsyLives.com went live and on June 23rd, Graydon Royce’s article, Theater vet Chrissy
Fournier is still dancing, ran in the Minneapolis Star Tribune.
Fournier's books, Gypsy Nights: Lives on Tour and Gypsy City: A New Beginning are part of what will be a
series of novels that honor the professional chorus dancers of Broadway musicals, also known as ‘Gypsies.’
The third novel in the series, Gypsy World: Beyond Broadway, is scheduled for release later this year.
Fournier performed on Broadway as a dancer during the 1960s, a period now considered the golden age of
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Broadway musical theatre. Her mentors include renowned Director/Choreographers Bob Fosse and Jerome
Robbins.
In addition to national tours with a Pulitzer Prize winning Broadway
show, Fournier was in the original company of ‘Sweet Charity’ starring
Gwen Verdon and performed with an International Company of ‘West
Side Story’ in Japan. She returned to Minnesota in 1968 as the original
choreographer of the renowned Chanhassen Dinner Theatre. The series
of four books follows the careers, events and lives of ‘Gypsy’ chorus
dancers who are rarely acknowledged.
Books are available for purchase at www.BroadwayGypsyLives.com as
well as on Amazon.com and BarnesandNoble.com.
Campaign to Promote Hardie Karges' Latest Travel Book Gets Underway
Less than a week after its mid-June release, the campaign to promote Hardie Karges' new travel title, 500
Hostels in the USA & Canada & Mexico: Backpackers & Flashpackers, was already getting a lot of attention.
Examiner.com ran an article about his book on its website on June 20th, the same day as his first interview
to promote the book aired on KMA-Radio in Omaha, Nebraska. Karges was also
interviewed on Country 93.5 in Flagstaﬀ, Ariz. in June and stories are pending with several
other media outlets.
500 Hostels in the USA & Canada & Mexico: Backpackers & Flashpackers includes detailed
information about the hostels currently in operation in the U.S., Canada and Mexico,
including the kinds of accommodations and amenities available, the location and contact
information for each hostel and the cost of a night's stay at the time of the printing. Books
are available for purchase on Amazon.com.
More Interviews in June for the Author of One Year Lived
The media campaign to promote Adam Shepard’s One Year Lived
continues to have momentum.
In June, Shepard was interviewed on WJR-Radio in Detroit,
WCCO-AM in Minneapolis, WHBC in Canton, Ohio, WPTFRadio in Raleigh, N.C., the Coach Burt show in Nashville,
Tennessee, and KTRS-Radio in St. Louis, Missouri.
One Year Lived is the author’s accounting of the year he spent
living abroad, immersing himself in other cultures. Shepard says
living with people from other cultures and
backgrounds gave him a good understanding of
where people are coming from, and he recommends
it's something other young people do as part of
their education. "It's fascinating the perspective we
can gain when we step out of our bubbles of
comfort, even just a little bit," he says.
Shepard visited seventeen countries on four continents from late 2011 to late 2012. He
spent less than $20,000 the entire year.
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Copies of One Year Lived are available in bookstores everywhere, or online at www.OneYearLived.com.
Minnesota Newspapers Write Articles About Sapphire Trails’ Recent National Book Awards
Articles were published in the Lakeshore Weekly and Hopkins-Minnetonka Sun Sailor newspapers in June
about Marilyn Jax's recent national book awards for Sapphire Trails.
The book won first place in the Mystery/Suspense category of the 2013 International Book Awards in May.
Earlier this year, the book also won the mystery categories of the USA Best Book Awards and Beverly Hills
Book Awards. It was named a finalist for a Midwest Book Award.
Sapphire Trails is the third installment of the mystery series featuring private investigators Claire Caswell
and Gaston "Guy" Lombard. In this book, the investigators receive an invitation from longtime friends to visit their lodge in Bigfork, Montana, a respite far away from the frenzied
pace of Miami Beach. But shortly after the two arrive, a cold-blooded murder occurs at the
lodge. It’s a crime bearing similarities to a recent rash of burglaries plaguing a well-to-do
enclave in the neighboring community of Whitefish. The local sheriﬀ calls on the
investigators to help solve the crimes.
Sapphire Trails is Jax’s third novel. Her other two highly acclaimed titles, Road to Omalos,
published in 2010 and The Find, published in 2007, are also national award winners. Learn
more at www.MarilynJax.com.
Advertising Opportunity at the Minnesota State Fair
Have you been thinking about doing some advertising to get the word out about your book? If so, you
may want to take advantage of an opportunity being oﬀered by KS95 in the Twin Cities.
The radio station is oﬀering advertisers the opportunity to have an informational flyer, coupon insert or
other item, like say a bookmark, placed in the 30,000 State Fair Bags that will be given away during the 12day Fair which runs from Aug. 22 – Sept. 2, 2013.
The minimal investment to participate is $1,700. If you are interested, let me know and I will put you in
touch with a sales person at KS95.
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ALSO IN JUNE ...
The Joint Forces Journal
published a rave review of Jo
Deubrouck's Anything Worth
Doing in its June edition.

Nancy
Loewen’s latest
book, Baby
Wants Mama,
received a Best
Book Award
from
Oppenheim Toy
Portfolio, an
independent guide to children's media and an
interview she did with The Family Dinner Project
appeared online.

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events
observed in July or August, let us know! RMA Publicity may be
able to help you secure publicity in the print, broadcast and/or
online media for your book.

July Media Opportunities
National Make a Difference to Children Month
National Recreation and Parks Month
Women’s Motorcycle Month
Worldwide Bereaved Parents Awareness Month

August Media Opportunities
American Adventures Month
Black Business Month
Children’s Eye Health and Safety Month

!

JoAnn Deveny, author, When
Bluebirds Fly: Losing a Child,
Living with Hope, signed books
at the Barnes & Noble in
Apple Valley, Minn., on June
1st.

Steven Davis, author of the yet to be published
novel, Picking Butter Beans, was interviewed on
radio stations in Birmingham, Ala., and Jackson
Hole, Wyo., in June. He discussed the charity fly
fishing trip he sponsors to benefit children who
have been abused or neglected. The event took
place from June 28 – July 2. KPVI-TV in Idaho
Falls and the Teton Home and Living magazine
came out to do stories about the event.

Children’s Vision and Learning Month
Get Ready for Kindergarten Month
Happiness Happens Month
National Immunization Awareness Month
What Will Be Your Legacy Month
Other dates observed in August…
National Minority Donor Awareness Day – Aug. 1
Assistance Dog Week – Aug. 4-10
National Exercise with Your Child Week – Aug. 4-10
National Bargain Hunting Week – Aug. 5-11
Happiness Happens Day – Aug. 8
Poet’s Day – Aug. 21
Be an Angel Day – Aug. 22
Be Kind to Humankind week – Aug. 25-31
National Dog Day – Aug. 26
* Source: 2013 Chase’s Calendar of Events
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Why It’s So Important to Start Planning
for Book Publicity
Early
It seems like I’ve been
having a lot of
conversations lately with
publishers and authors
whose books have been out
for a while and don’t seem
to be getting the attention
they expected.
They want to know if I
can get them on the David Letterman show or
Good Morning America so they can get the word
out to as broad an audience as possible. It is at that
point in the conversation I explain that
appearances on the big shows don’t just happen. It
takes time to build a platform and garner attention.
Think back to the first time you heard about the
iPhone, the Xbox or Pixar’s upcoming film,
“Planes,” set for release in August 2013. Apple,
Microsoft and Pixar are masters at the publicity
game, and for each of these products started
generating buzz early—sometimes more than a
year in advance.
The big publishers will do the same thing for
upcoming titles from authors such as John
Grisham, Danielle Steele and Nora Roberts.
Oftentimes you’ll see advertisements in USA Today
or in the Parade Magazine with the book cover and
a release date, or perhaps an interview on David
Letterman’s show months before the author’s next
book actually comes out.
No question about it, your book will perform a
lot better if you start your publicity eﬀorts early
than if you wait until after it’s published to start
getting the word out. This holds true whether your
title is being published by a traditional publishing
house, or you’ve chosen to self publish through
Create Space, Lightning Source or some other
company.
So when should you get started on executing a
publicity campaign? As soon as possible. In fact, a
year in advance of the publication date is not too
early.
There are a lot of things you can do that far out:
start spreading the word by talking to your friends
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and colleagues, and through the use of social
media. Announce your upcoming book on your
Facebook page, as well as on LinkedIn, Twitter and
Pinterest.
Then as soon as the artwork for your book cover
is available, start using it. Create a website page for
your book and have bookmarks and postcards
made with the website address. Once both tasks
are complete, start handing out marketing
materials everywhere you go—the library, the
coﬀee shop, school, the oﬃce, etc. If you haven’t
done so already, you should also start attending
literary events where you can get to know people
who are interested in books.
It’s also a good idea to have a press kit created
(RMA Publicity can do this for you). Not only can
the press kit be sent to the media, it can be
dropped oﬀ at local bookstores and libraries that
may be interested in the title when it comes out.
You also need to get started early if you want to
secure reviews that will help build buzz for your
launch date. The big reviewers, Kirkus, Library
Journal and Publisher’s Weekly, want to receive
books at least three months before the publish
date. This means you will need to invest in some
advance reading copies (ARCS). There is no
guarantee they will select your title for review, but
if the book has already come out when you send it
in, they will turn you down for sure. Same goes for
the major newspapers.
Next month’s article:
A Novel New Way to Get Your Book Out There:
What You Need to Know About Espresso Book
Machines
About Rachel M. Anderson
Rachel M. Anderson has more than 20 years of
communications experience across a wide range of
disciplines. She has worked as a publicist,
marketing and public relations consultant,
marketing and direct response copywriter and as a
journalist (television newscast producer, television
newscast reporter and newspaper reporter).

www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513
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