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THE POWER OF PUBLICITY
Full Heart Living Author Has a February Filled
with Excitement
Tom Glaser, author, Full
Heart Living: Conversations
with the Happiest People I
Know, got a lot of attention
for his book in February.
On Feb. 13, he signed copies
of his book at the Barnes
and Noble Booksellers
store in Downtown
Minneapolis. On Feb. 6, he
appeared on KSTP-TV's
Twin Cities Live as one of
three participants in a panel
discussion on happiness.
After the show he and the
panelists taped a second
discussion that can be
viewed on Twin Cities
Live's Facebook page.
It was Glaser's second TV appearance of the month. On Feb. 4, he appeared on FOX 2TV in Detroit. During the interview, he discussed how people who are unhappy can go
about changing their attitude in a healthy manner, as well as the biggest benefits of being
happy. In addition to sharing some advice on happiness, Glaser also previewed the book
signing events he had in Michigan. He appeared at Bean and Leaf Cafe in Downtown
Rochester, Mich., on Feb. 4, and on Feb. 5, he signed books at the Selby Township
Barnes and Noble, also in Mich.
More information about Full Heart Living can be found at www.FullHeartLiving.com.

COMING UP IN MARCH
Jon Oleson, author, What Legacy Are We Giving Our
Kids? will appear on KARE-TV in Minneapolis on Mar. 7. He
also has two book signings in March. He will be at Breakaway
Café in Hastings, Minn., on Mar. 2 & the Barnes and Noble in
Roseville, Minn., on Mar. 12.

!

RMA Publicity will be leading the presentation, How and
when to Put a Book Marketing & PR Plan in Place
twice in March… on Mar. 8 at the monthly meeting of the
Midwest Independent Publishing Association, and on Mar. 18 at
the Rosemount Writer’s Festival and Book Fair to be held at the
Steeple Center in Rosemount, Minn.
Tom Glaser, author, Full Heart Living: Conversations
with the Happiest People I Know, will be signing books at
Present Moments Books and Herbs in Minneapolis on Mar. 25.
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Comeback Expert Rick McDaniel Interviewed on WBIG-AM in Chicago
The Patriots had an incredible comeback in this year's Superbowl... and you can, too.
An article written by comeback expert Rick McDaniel, author of the soon-to-bereleased book, Turn Your Setbacks Into Comebacks, was published on FOXNews.com on
Feb. 7. After that came out, RMA Publicity helped McDaniel secure two major market
radio interviews.
Rick talked about the art of the comeback on WBIG-AM in Chicago on Feb. 15. On
Feb. 9, he was interviewed on WJON-AM in St. Cloud, Minn.
More information about Rick can be found online at www.RickMcDaniel.com.

Sigma’s Bookshelf Founder Appears on KARE-TV in Minneapolis
Teen author Justin M. Anderson
appeared on KARE-TV's 4 p.m. newscast
on Feb. 20. He and anchorman Pat Evans
talked about his new nonprofit publishing
company, Sigma's Bookshelf, which
exclusively publishes the work of teen
authors between the ages of 12-19. In 2017, five lucky teens will be able to get their books published for free.
Tax deductible contributions that help make this happen can be made on the company's Give MN page.
Also in February, which was "I Love to Read Month," Sigma's Bookshelf did presentations at two Twin
Cities Middle Schools: Valley Middle School in Apple Valley, Minn., on Feb. 28 and Deephaven Academy in
Deephaven, Minn. on Feb. 27.
In addition to sharing a slide show
presentation about the book
submission and production process,
the kids who attended learned about
the diﬀerences between traditional
publishing and self-publishing, as
well as how the book publishing
process works.
To request an event at your school,
contact Sigma's Bookshelf via this
link. To make a tax deductible
donation to Sigma's Bookshelf that
will help cover the cost of bringing
kids' book to market free of charge
to them, visit our GiveMn page.
Sigma's Bookshelf is a sponsored
project of Springboard for the Arts,
a nonprofit arts service organization.
Contributions on behalf of Sigma’s
Bookshelf may be made payable by check to Springboard for the Arts and are tax deductible to the extent
permitted by law. Send an email to info@sigmasbookshelf.com for the address where checks should be
mailed.
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Pioneer Press Publishes Story About Project Spearheaded by The Address to Your Heart
Author
The Feb. 5 issue of the St. Paul Pioneer Press newspaper featured a story about
Minnesota author Deb Fee's new book, The Address to Your Heart. The story is
focused around a project near and dear to the author's heart that book sales will
benefit.
Fee is in spearheading the creation of an holistic health and wellness center in
the Southeast Metro that will oﬀer programming for veterans. Learn more at
www.AllThingsWren.com.

City Boy Author Interviewed on KFAI-AM’s ‘Disabled and Proud’
Bruce Ario, author, City Boy: A Memoir, was interviewed on KFAIAM's Disabled and Proud on Feb. 16.
Ario considers the 6-months he spent from June 1983 - Jan. 1984,
living on the streets and in homeless shelters in Minneapolis, one of
the most profound periods of his life “I didn’t know where I’d be
sleeping. Sometimes I didn’t know who I was. My
life was out of control. I was going completely on
adrenaline,” he said. “During this time I learned what it was like to be a powerless
observer in life. I was at the mercy of society because I could not think—that is until I
got the help I needed.”
Now he is sharing the lessons learned from his experience through his recently
published book, City Boy A Memoir. In it Ario writes about how his struggle with
mental illness nearly cost him his life, and how "an angel” led him back to the
mainstream.
More information is available at www.BruceArio.com.

Minnesota Author’s Novel Featured in the Minnesota Daily Newspaper
Congratulations to Laurie Rossin, author, Danny's Boy. Her
book that explores the dangers of human cloning was
featured in the Feb. 8 edition of the University of
Minnesota's newspaper, Minnesota Daily.
Danny's Boy is the story of a young coed named Danielle
O’Neil. After graduation from high school, her parents and
friends encourage Danny to stay close to home in rural
Iowa, but wanting more than the traditional role of wife
and mother, she ventures to the big city of Minneapolis to
study journalism at the University of Minnesota.
Her plans are dramatically altered when her path literally collides with the
handsome Dr. Nicholas Goodman and his stormy colleague. More information
about the book can be found online at www.DannysBoy.com.

!
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The Baker’s Daughter Makes Amazon’s Top Ten List for Hot New Releases
Congratulations to Doug Cornelius, author, The Baker's Daughter. His novel is currently
listed on Amazon.com as one of the top ten books in the category of "Hot New Releases
for Religious Inspired Fiction."
Kirkus Reviews calls the novel, which is set during World War II, "A stirring story of
Berlin teens' contributions to the Resistance."
The book oﬃcially launched with a party at Church of the Open Door in Maple
Grove, Minn. on Feb. 26. More information about this title can be found at
www.DPCornelius.com. Books are available for purchase now on Amazon.com.

Harmony Bridge Performance Held at The Waters of Edina in February
Students from Valley View Middle School
and Edina High School in Minnesota
shared their love of music with residents of
The Waters of Edina senior living
community on Feb. 21.
They came to the community to perform
as part of the Harmony Bridge program,
which is designed to bring young musicians
and older music lovers together for an
intergenerational learning experience.
Students between the ages of 12 - 18
practiced the art of performance as they
played such classics as “The Muﬃn Man,”
“Home on the Range,” “Ode to Joy,” and
“Let There Be Peace on Earth.”
After the performance, students mingled with residents of the senior living community, oﬀering both
generations opportunities to engage. A story RMA Publicity wrote about the event was published in the
Mar. 2 edition of the Edina Sun Current newspaper. In addition, story aired during Life to the Max on
WCCO-TV on Feb. 25.
Learn more about the Harmony Bridge program at www.HarmonyBridge.net. More information about
The Waters can be found at www.TheWaters.com.
ALSO IN FEBRUARY ...
Carol Whitaker, author,
Ridiculously Happy! The Secret to
Manifesting the Life & Body of Your
Dreams was quoted in a Reader's
Digest story that published on
Feb. 2 titled, “15 Five-Second
Strategies for Shutting Down
Stress ASAP.”

!

A book marketing tip contributed by RMA
Publicity was published in the San Francisco Book
Review article, "33 Tips From Book Publicists For
Self-Published Authors." Also in March, Rachel M.
Anderson, founder, RMA Publicity, taught a class
on book marketing for IBPA’s PubU.
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Marianne McDonough, author,
8 Steps to Getting Real with Cancer,
signed books at the Barnes and
Noble in Roseville, Minn. on Feb.
18.

The children’s books, They Call Me Buddy: The
World Traveler by David Harrison, Who Sees Your
Scrunchy Face? by Christine Conlin and Saving
Stripes: A Kitty’s Story by Justin M. Anderson, were
featured in I Love to Read Month events at Twin
Cities elementary schools.

A story about Minnesota life
coach and author Jayne Kane was
published in the Waconia Sun
Patriot newspaper the last week
of February. Kane is the author of
When the Lily Blooms: Reflections to
Restore the Heart and Soul.

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in March or April, let us know! RMA Publicity may be able to help
you secure publicity in the print, broadcast and/or online media for your book.
March is...

April is...

Colorectal Cancer Education and Awareness Month
Credit Education Month
National Kidney Month
National Women’s History Month
Optimism Month
Paws to Read Month
Red Cross Month
Save Your Vision Month

Alcohol Awareness Month
Black Women’s History Month
Defeat Diabetes Month
Distracted Driving Awareness Month
Informed Women Month
Month of the Young Child
National Autism Awareness Month
National Child Abuse Prevention Month
National Humor Month
National Poetry Month
National Sexual Assault Awareness Month
Prevention of Animal Cruelty Month
School Library Month
Stress Awareness Month
Worldwide Bereaved Spouses Awareness Month

Also Observed in March...
Read Across America Day – Mar. 2
National Day of Unplugging – Mar. 3
Genealogy Day – Mar. 11
Brain Awareness Week – Mar. 13 – 19
Act Happy Week – Mar. 20 – 26
* Source: 2017 Chase’s Calendar of Events

www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513

!

Also Observed in April...
Consider Christianity Week – Apr. 2 – 8
Holy Week – Apr. 9 – 15
National Library Week – Apr. 9 – 15
National Park Week – Feb. 15 – 23
National Stress Awareness Day – Apr. 18
Earth Day – Apr. 22
Money Smart Week – Apr. 22 – 29
National Volunteer Week – Apr. 23 – 29
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Five Tips for Setting Up Your Own Book
Events
One of the best ways for an
unknown author to sell a lot
of books in a short amount of
time is to do a signing event
at a bookstore. Sometimes
that is easier said than done,
however.
If you published through
Amazon’s self-publishing
company, CreateSpace, and
you accepted their free ISBN number, you are
likely out of luck. That is because when the book
store employees look up your book, it will show up
in their system as being published by Amazon.
The reason for refusing your title is two-fold.
First, most bookstores refuse to work with Amazon
because they blame the company for cutting into
their margins, and forcing many of their former
competitors out of business. Second, Amazon does
not oﬀer a big enough discount for stores to
actually make money on a book sale, and it doesn’t
oﬀer a return policy for unsold books.
If, however, you have published through a press
whose titles are distributed by Baker and Taylor or
Ingram, or you self-published through Ingram
Spark, getting into bookstores should be no
problem if you follow these 5-tips:
1) When you call the store, if it’s a Barnes and
Noble, ask for the community relations manager
or the manager on duty if that person is not
available. At an independent bookstore, ask for
the event coordinator. Once you get that person
on the phone, be prepared to provide your book’s
ISBN number.
2) During your conversation with the person
who makes decisions about book events, be ready
to explain what you will be doing to promote the
event. These days, very few bookstores do much
more to promote events than post a mention on
their company websites and/or Facebook pages.
They expect the authors to drive traﬃc to their
stores. Enter the conversation armed with a plan,
and you’re more likely to get an event set up.

!
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3) Once you get an event set up, prepare a press
release and reach out to the local media in the
community where the event will take place.
Many newspapers, radio stations and television
stations are happy to post local upcoming events
on their websites. Some will even do advance
stories about upcoming events if there’s a strong
enough local hook.
Need help coming up with the best way to sell
your story idea? Feel free to contact me for
advice.
4) In addition to reaching out to the media for
help promoting your event, it is also a good idea
to post flyers about the event at local coﬀee
shops and other public places with bulletin
boards within a mile or two of the event venue.
Start putting the flyers up right away after the
event is scheduled, then return to the
neighborhood a week or two before the event to
repost them if need be.
5) Spread the word about your upcoming event
to everyone you know through social media and
word of mouth. The more people you tell about
the event, the more likely you are to have a
packed house. Remember, people you know want
to help you. All you have to do is ask.
Want help reaching out to bookstores, and then
promoting the events secured for you? If so, RMA
Publicity would be happy to discuss a campaign
with you. Contact us online at this link:
www.RMAPublicity.com/contact.
Next month’s publicity tips article:
Five Tips for Pitching Your Story to a Reporter
RMA Publicity regularly posts author news and
events to our Facebook page, which is easily
accessed through the front page of
www.RMAPublicity.com. If you would like to
receive updates as they happen, please visit our
Facebook page and “like” it.
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