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THE POWER OF PUBLICITY
What Aims to be the Largest Celebration of
Readers, Writers, and Great Books
Minnesota Has Ever Seen is Coming to
Downtown Minneapolis in May
After months of anticipation,
the weekend Minnesota’s
literary community has been
waiting for is almost here. The
Loft Wordplay will take place
in Downtown Minneapolis on
May 11 & 12, 2019, and my
son’s publishing company,
Sigma’s Bookshelf, will have
a table.
The festival goes from 10
a.m. – 5 p.m. on both Saturday and Sunday, and throughout both days we will have several of our teen authors on
hand to sell and sign copies of their books. In addition to author signings, we will also have writing exercises
available that prospective authors can sit down and work on, and tip sheets they can take home.
Plus, we are using the event to promote our upcoming Novel Writing Workshop for teens, taking place on Sat.
& Sun., June 8 and 9, 2019 at the Hopkins Center for the Arts.
More information about Wordplay can be found at Loft.org/wordplay.

Attention Teen Writers Interested in Getting Their Work Published
Early this summer, there will be a unique opportunity
for teenagers who have dreamed of one day becoming
published authors, and I’m turning to my network to help
get the word out.
On Sat., and Sun., June 8 and 9, 2019, Sigma's
Bookshelf is offering the weekend workshop, "Novel
Writing for Teenagers.” The class will be held at the Hopkins Center for the Arts, located at 1111 Main Street,
Hopkins, MN 55343.
This class is Sigma’s Bookshelf’s way of helping teens improve their novel writing skills, and giving them the
opportunity to become published authors at a young age. Cost is just $50 per student and scholarships are
available to those unable to pay. This activity is made possible by the voters of Minnesota through a grant from
the Metropolitan Regional Arts Council, thanks to a legislative appropriation from the Arts and Cultural Heritage
Fund. Registration is being done online through Eventbrite. Here is a link: Novel Workshop Registration
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The Sat., June 8 class will be held from 9 a.m. - 1 p.m. Material covered will include…
• Developing your story idea.
• Character development.
• Story outlining.
• Getting started on your manuscript.
The Sun., June 9 class will be held from 1 p.m. - 4 p.m. Material covered will include:
• Editing
• Proofreading
• Publishing options
Both days will split their time between lecture and hands-on writing exercises. Students with story ideas
already in the works will get help working on their pending books. Those still working on story ideas will be
provided with starter stories that will help get their creative juices flowing.
Send an email to editors@sigmasbookshelf.com if you wish to apply for a scholarship, or have any questions
about the class.
Sigma's Bookshelf is believed to be the first and only book publishing company that exclusively publishes the
work of teenage authors (ages 13 - 19) at no cost to them, and also pays royalties. Since the company's founding
in 2016, the company has published 12 teen authored books. Two more will be available soon.

Great New Resource for Those Who Want a Healthier, Wealthier, Happier Retirement Set for
Release May 1
A May 1st launch planned for Mark Fischer's new book aimed at people who have time on
their side. Temuna Press of Minnesota is releasing Serious About Retiring:
A Practical Roadmap for a Healthier, Wealthier, Happier Retirement.
The book, written by the soon-to-be retired St. Louis Park, Minn.,
certified financial planner, includes insights and information on just about
everything you need to know about retirement—health, housing,
volunteering, work, family, friendship, travel, lifestyle, investments,
budgeting, tax issues, and even estate planning.
Two public launch events are planned. Details are on the next page:

Coming up in May…
The Midwest Book Awards gala takes
place the evening of May 4 in St. Paul.

Norm Mitchell will sign copies of his
novel, The Hidden One, at Subtext
Books in St. Paul the evening of May 16.

The documentary, The
Wall: The Stories of the
2018 Minneapolis
Homeless Camp, filmed and
produced by independent
journalist Brandon Ferdig of St. Louis Park, Minn., is set
for release on May 19 (see story in this newsletter for
more details).
Sigma’s Bookshelf will lead
a session at The Young
Writers Conference in St.
Paul, which takes place
from May 28 – 31.
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Tues., May 14th - 6:30 pm – 8:00 pm
St. Louis Park Library
3240 Library Lane
St. Louis Park, MN 55426
* Speaking and signing
* Some of the proceeds will benefit Friends of the
Hennepin County Library

Tues., May 21st - 6:30 pm – 8:00 pm
Barnes & Noble Calhoun Village Shopping Center
3216 W Lake Street
Minneapolis, MN 55416
*Speaking and signing
A preview story was published in MN Sun Sailor.
Learn more at SeriousAboutRetiring.com.

Heidi Arneson’s Coming of Age Story, The Chalk Canoe, Releases May 2
The obsession with perfection and the dangers it presents is explored in the latest
novel by accomplished Minnesota writer Heidi Arneson. Midwest Book Review calls
The Chalk Canoe, set for release by Invisible Ink on May 2, 2019, an evocative story
that "excels in an original first-person observational style."
The Chalk Canoe is the story of 13-year-old Cat McCloud. Set in the summer of
1973, Cat sits by the lake making outlandish wishes. She sees death around every
corner. She concocts myths from the fabric of suburbia. She has a fiery ardor for both
boys and girls, and a deep affinity with nature. The trees whisper
secrets to her, the birds chirp warnings, and she sees beyond the
shiny patina of her neighborhood into the spider-filled cracks of the
town’s bloody past.
Cat’s dreaminess, introspection, and imagination are not welcome in her fictional
hometown of White Rock. She is an outcast. Afraid to face the coming storms of adulthood
alone, Cat shuts herself in and endlessly carves tiny canoes from sticks of chalk. Her carving
increases her isolation. She obsesses over carving just one perfect canoe. This is an
impossible task. Each stick of chalk breaks in her hands.
Only the new girl, Dee-dee Morton, can coax Cat away from her endless carving. Deedee has no time for perfection.
Learn more about the book at InvisibleInkPublishing.com.

Minnesota Psychologist Discusses Springtime
Depression on WCCO TV Minneapolis
This time of year can be especially difficult for
people grappling with mental health issues. In fact,
research shows there is a peak in suicides in the
spring. According to the Centers for Disease Control
and Prevention, suicide rates spike in the spring, not
around the holidays as many
assume. Suicides in general
increased 24% between 1999 and
2014, according to a CDC report.
Tom Glaser, MS, a psychologist
at Partners in Resilience near Loring Park in Minneapolis, appeared on WCCO TV's 10
p.m. newscast April 21 and shared ways to help people get out of the funk they may be
feeling. With over 30 years of experience, he is author of the Amazon.com bestseller Full
Heart Living, and is working on a second book on Resilience and Trauma.
Learn more about Tom Glaser at FullHeartLiving.com.
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Minnesota Filmmaker Previews New Documentary About Homelessness on KARE TV
Minneapolis
Out of work, addicted, defeated. These are just
some of the conditions that led hundreds of people
to a homeless encampment along Franklin and
Hiawatha avenues in south Minneapolis during the
second half of 2018. But why did they end up
there?
The stories of the people who once lived in those
tents along a busy highway are now being told in
the soon-to-be-released documentary, The Wall:
The Stories of the 2018 Minneapolis Homeless
Camp. A trailer for the film can be viewed online
here.
Filmed and produced by independent journalist Brandon Ferdig of St. Louis Park, Minn., the documentary is
set for release on Sun., May 19, 2019. Ferdig previewed the opening night event on KARE TV in Minneapolis'
4 p.m. newscast on April 25.
Reserve your ticket to The Wall: The Stories of the 2018 Minneapolis Homeless Camp here. All proceeds
from ticket sales will be donated to organizations that work with the homeless, and individuals affected by it.

Minnesota Mom Who Researched the Dangers of Screen Use for New Book Interviewed on
WCCO Radio Minneapolis
National Screen Free Week (April 28 - May 5) is a time to unplug from
screen-based entertainment and let your imagination run wild. Judy Stoffel,
the author of #Look Up: A Parenting Guide to Screen Use, was on the Cory
Hepola Show on WCCO-AM in Minneapolis on April 29 to share her
expertise on screen use.
#LookUp is a very well researched book that provides parents with insight
into the dangers kids who get too much screen time face. Among the findings
revealed in the book: screen use can be addicting for children, much like drug
use and gambling is for adults; screen use can disrupt sleep patterns, cause
memory problems, IQ declines, anxiety and depression; and Silicon Valley
executives who are aware of the way cell phones and tablets have been
engineered don’t let their own kids use them.
In late April, the World Health Organization came out with some important
recommendations regarding screen time and youngsters. WHO is
recommending no screen time for children one and younger. In addition, for
kids between 1 and 2, sedentary screen time such as
watching TV or videos and playing video games is not
recommended. With children aged 2 to 4, “sedentary
screen time should be no more than 1 hour; less is better,” the WHO advises, encouraging
caregivers to be “engaging in reading and storytelling” instead, just as in younger age groups.
Judy Stoffel is a Certified Public Accountant (CPA), business professional, author, and
mother. Stoffel grew up in La Crosse, Wisconsin and currently lives in Chanhassen,
Minnesota, a suburb of Minneapolis, with her husband and 15-year-old son.
Learn more about the book at TheLookUpBook.com.
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Independent Bookstore Day Event Features Minnesota Book Award Finalist Maureen Aitken
Independent Bookstore Day was celebrated in
Hopkins for the first time in a long time this year.
As part of the one-day party, which took place on
April 27, Minnesota Book Award Finalist
Maureen Aitken did a reading at Cream & Amber
in Hopkins, the Twin Cities’ newest bookstore.
“A friend had contacted me to say that she had
just been to this amazing new bookstore with a
great vibe and a community atmosphere. It was
Cream & Amber. Of course I jumped at the
chance to support a new, independent bookstore
that seeks to build community. I also like that it
is owned by two women with a vision. Hopkins
is so lucky to have this place. I hope people come
out to celebrate.”
Cream & Amber, located at 1605 Mainstreet in
Hopkins, is among the hundreds of stores across
the country that participated in the 2019 Independent Bookstore Day. The first independently owned bookstore
to open in Hopkins in more than a decade also serves as a gathering place to enjoy coffee and beer.
Aitken's award-winning book, The Patron Saint of Lost Girls, is a short story collection released in late 2018
by Southeast Missouri State University Press. The book is set in the Midwest in the 1970 and 80s. The
protagonist, Mary, is growing up in Detroit, where the recession hits hard, and jobs are scarce. In a set of linked
stories, Mary moves to cities across the Midwest looking for work, all the while learning the healing power of
dignity from the true patrons: her community of friends and family who teach her to love
better, live fuller, and question power.
Author Maureen Aitken is the recipient of the Nilsen Prize. She has also won the
Minnesota State Arts Board’s Artist Initiative Grant, the Loft Mentor Award, an award in
Ireland’s Fish Short Story Prize, and a grant from the SASE/Jerome Foundation. Stories in
her collection have earned two Pushcart Prize nominations and are widely published. She
teaches writing at the University of Minnesota, where she received her MFA degree. Her
most recent essay on grief and writing is in the April issue of Minnesota Women’s Press.
A preview story about the event at Cream and Amber was published in the MN Sun Sailor
Hopkins edition.

The Music of the Soul Lives On Featured at Two Events in April
Henry Mackaman died suddenly in 2010 after contracting spinal meningitis while attending a college in
Wisconsin. Thanks to the award-winning book published in his memory, The Music of the Soul Lives On, his
spirit will live on forever.
Henry's family shared his story and signed books at the Barnes and Noble in Minnetonka,
Minn., on April 27, and on April 18, Henry’s grandfather, David Strand, shared his story with
students at Central High School in St. Paul, the high school the young man had graduated
from.
All profits from the sale of this book are divided equally between the University of
Wisconsin Organ Tissue Donor Program and the Henry D. Mackaman Creative Writing
Award at the University of Wisconsin-Madison.
Learn more at HenryMackaman.com.
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WOW’s Spring Book Fair Held at Oak Knoll Church in
Minnetonka, MN
One of the best ways to raise awareness about your book is to
participate in book fairs. Not only do they offer an opportunity to
connect with new readers, they bring the literary community together.
Several authors RMA Publicity is working with participated in the
Women of Words Book Fair and church bake sale at Oak Knoll
Lutheran Church in Minnetonka, Minn., including Judy Stoffel, author,
#Look Up: A Parenting Guide to Screen Use
(www.TheLookUpBook.com), and Lucy Rose Fischer, author, I’m New
at Being Old, and the soon-to-be-released title, Grow Old with Me
(www.LucyRoseDesigns.com).
ALSO IN APRIL ...
The MN Women’s Press’ April
issue featured the story, The
Incandescent Detail, written by
Maureen Aitken, author, The Patron
Saint of Lost Girls.

Next Chapter
Booksellers in St. Paul
hosted a speaking and
signing event for the
authors of We Sit:
Paintings by Marley
Kaul, Poems by Taiju
Geri Wilimek the
evening of April 6.

Minnesota author Bruce Ario
was interviewed on KFAI
Radio's Disability and Progress
on April 25. He talked about his
latest book, Everybody is a Star,
which is the story of a young
disabled woman struggling to
make it in the world. This is
Ario's 3rd book featuring
characters with disabilities.
Roma Calatayud Stocks participated
in the Las Comadres and Friends
National Latino Book Club
teleconference. She talked about her
latest book, A Symphony of Rivals,
which was the book club's book
selection for the month of April.

Minnesota author and creativity guru
Ray Frigard, author of The Piano Man
and The Girl in the Yellow Scarf,
appeared at Next Chapter Booksellers
in St. Paul on April 9.
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Some of the Easiest Ways to Get National
Exposure for Your Book
By Rachel M. Anderson, Publicist, RMA Publicity
Every time I start working
with a new author one of the
most important questions I ask
is what are their goals for the
book. Some of the more
popular answers I get are, “I
want to become a New York
Times bestseller,” “I want to
sell at least 100,000 books,”
and “I want to be interviewed
by Ellen or Oprah.”
My typical response to a nonfiction writer goes
something like this: “Okay, well then we need to
position you as an expert first locally then nationally.”
For a literary writer, “Okay, then we need to start
working on getting you invited to do readings first
locally, then nationally.”
For the literary writer, after sending books out for
review, your next task should be to start reaching out
to places like The Men’s and Women’s Clubs in town,
the Historical Society, the local universities, etc. to
secure opportunities to do readings. Then once you
secure an event, promote your prominent
accomplishment via your college alumni magazine
and organizations and associations you have
memberships in. Once you secure a story, voila,
you’ve gone national and have the potential to attract
the attention of national media you may not have had
access to otherwise.
When it comes to non-fiction writers, whether you
have written a memoir, self-help book, advice book,
informational book, or something else based on truth,
contacting your alumni and organization/association
magazines is also a good way to go national right out
of the gate; but if you want to really establish yourself
on the national stage for your expertise, a good first
step is to begin writing articles on your topic and
either on your own, or with the help of a publicist,
working to get those articles placed. Step 2 is to get
the attention of the local news media.
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Once you have that done, reach out to your local
news media and try to secure newspaper stories, and
radio and TV interviews. Simultaneously, you can
reach out to national radio stations, and before you
know it, you’ll be sharing your expertise with people
in cities all around the country.
While newspapers and television stations tend to be
hyper-local, only wanting to interview people who are
local, or participating in a local event, radio stations
have much larger news holes to fill. Thus, they are
more willing to tap experts who are not necessarily
from their communities.
Need some more insight into how radio works, or
help figuring out the right shows to target? RMA
Publicity would be happy to help. We have access to a
national media database that makes pulling media
lists easy. Contact us today to get a campaign
underway.

Next month’s publicity tips article:
Ten Tips for Developing an Effective Book
Marketing and PR Plan.
Like us on Facebook please. RMA Publicity
regularly posts author news and events to our
www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513
Facebook page, which is easily accessed through the
front page of www.RMAPublicity.com. If you would
like to receive updates as they happen, please visit our
page and “like” it.

Just because you have written and published a book
is not necessarily going to get their attention,
however. You need to either on your own, or with
your publicist’s help develop a strong news hook for
your book, and a calendar of appropriate times to
pitch your story.
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MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in May 2019 or June 2019, let us know! RMA
Publicity may be able to help you secure publicity in the print, broadcast and/or online media for your book.
May is...

June is...

Get Caught Reading Month
Heal the Children Month
Jewish American Heritage Month
Mental Health Month
Mystery Month
National Allergy/Asthma Awareness Month
National Meditation Month
National Military Appreciation Month
Older Americans Month
Spiritual Literacy Month

Adopt A Shelter Cat Month
Child Vision Awareness Month
Effective Communication Month
Get Outdoors Month
National GLBT Book Month
PTSD Awareness Month
Rebuild Your Life Month

Also Observed in May...
Hug Your Cat Day – May 1
Be Kind to Animals Week – May 5 – 11
National Pet Week – May 5 – 11
Melanoma Monday – May 6
National Etiquette Week – May 13 – 17
National Safe Boating Week – May 18 – 24
National Missing Children’s Day – May 25

Also Observed in June…
Say Something Nice Day – June 1
National Gun Violence Day – June 2
Meet a Mate Week – June 17-23
PTSD Awareness Day – June 27
* Source: 2019 Chase’s Calendar of Events
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