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THE POWER OF PUBLICITY
Charity’s Good Deed Highlighted on Twin Cities 
Television Newscasts in September

The new school year is off to a good start for thousands of 
elementary school students in the Twin Cities thanks to Assistance 
League of Minneapolis/St. Paul. 

   In September, the charity donated two 
complete school uniforms to thousands of 
students at the neediest schools in 
Minneapolis and St. Paul. About 400 
students at Maxfield Magnet School in St. 
Paul also received a free winter coat. 

   “The schools that we work in are 95 to 
98 percent free and reduced lunch, and 
the families have great need. If we can go 

Above: WCCO anchors Mike Binkley and Angela Davis introduce a story 
about Assistance League of Minneapolis/St. Paul’s school uniform giveaway.

COMING UP IN OCTOBER

Wood artist Patrick Plautz will appear 
on the FOX 9 Morning News in the Twin 
Cities on Fri., Oct 5th to promote the Scott 
County Art Crawl, which takes place Oct. 
6th. A preview article ran in the Savage 
Pacer newspaper on Sept. 28th.

The launch event for Craig 
MacIntosh’s new novel, “The Last 
Lightning” will take place on Sat., Oct. 13, 
beginning at 1 p.m., at the Apple Valley 
American Legion in Apple Valley, Minn.

Jo Deurbrouck, author, “Anything 
Worth Doing” is going on a book tour in 
October. She will be at the Sun Ray Café in 
Boise, Idaho on Oct. 15th , Bookpeople of 
Moscow in Moscow, Idaho on Oct. 17th, 
Auntie’s Bookstore in Spokane, Wash., on 
Oct. 21st, Spokane Canoe & Kayak Club on 
Oct. 22nd, and Fact & Fiction in Missoula, 
Mont., on Oct. 25th.   

http://www.savagepacer.com/news/weird-turned-wonderful/article_db9e5de0-7253-52b7-84d4-f2b6725b3b5e.html
http://www.savagepacer.com/news/weird-turned-wonderful/article_db9e5de0-7253-52b7-84d4-f2b6725b3b5e.html
http://www.savagepacer.com/news/weird-turned-wonderful/article_db9e5de0-7253-52b7-84d4-f2b6725b3b5e.html
http://www.savagepacer.com/news/weird-turned-wonderful/article_db9e5de0-7253-52b7-84d4-f2b6725b3b5e.html
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in there and at low cost to us provide them with school uniforms for their kids, that’s one more thing the 
families don’t have to worry about. They can put the money they have towards rent and food,” said program 

co-chair Cindy Stone. 

   RMA Publicity prepared the event press releases and did 
the media outreach promoting both events. We secured 
media coverage of the Sept 7th giveaway at Lucy Laney 
Elementary in Minneapolis on KSTP television’s Noon 
newscast on Channel 5 and the 8 a.m. newscast on Channel 
45. KARE 11 aired a story in its 5 p.m. newscast.

   On Sept. 26th, KSTP, KARE and WCCO TV all aired 
stories about the uniform giveaway at Maxfield Magnet 
School in St. Paul.

   “Thanks for all that you have done and are doing to help 
promote our charity,” said Betty Bullion, a volunteer with 
Assistance League of Minneapolis/St. Paul.

Retired Teacher Launches Her 3rd Book at The Loft Literary Center in Minneapolis

   (Minneapolis) – Most people get nervous when they need to make 
a presentation but not Evelyn Klein. The retired teacher and author 
of “Seasons of Desire” was right at home in front of the crowd that 
had gathered at the Loft Literary Center the evening of Friday,  
Sept. 14th to hear about her latest book. 

   “Seasons of Desire” is a collection featuring the poet’s latest works 
and focuses on the theme of personal growth in settings of 
community and nature. Original pencil drawings created by the 
author introduce each of the seasons of life written about in the 
book. Klein also did the artwork for the cover.

   “This book brings to the foreground the positive effects of 
continuing to develop a person’s potential whether it follows an 
athletic, occupational, professional, spiritual, or artistic road,” said 
Klein “It focuses on the fact that it is never too late to follow one’s 
dreams, to realize one’s potential, giving true meaning to the 
expression life-long learning and the realization of new goals.”

   About 50 people attended the book launch party. After the reading 
and discussion, guests enjoyed snacks and hors d’oeuvres and bought 
books.  Klein happily signed them all.

   Also in September, the article, Woodbury 
author to release newest book ‘Seasons of Desire,’ appeared in the Sept. 14th issue of the 
Woodbury Bulletin, and on Sept. 22nd, Klein signed books at the Barnes & Noble 
bookstore in Apple Valley, Minn. 

Her next public event set up by RMA Publicity is scheduled for Nov. 7th at 7 p.m. at 
the Barnes & Noble bookstore in Roseville, Minn.  

More information about Evelyn Klein’s books can be found at 
www.evelynkleinauthor.com

Above: KSTP news reporter Kate Renner 
interviews a little girl who just received her !ee 
school uniforms. 

http://www.woodburybulletin.com/event/article/id/41941/publisher_ID/23/
http://www.woodburybulletin.com/event/article/id/41941/publisher_ID/23/
http://www.woodburybulletin.com/event/article/id/41941/publisher_ID/23/
http://www.woodburybulletin.com/event/article/id/41941/publisher_ID/23/
http://www.evelynkleinauthor.com
http://www.evelynkleinauthor.com
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More Proof that Niche Marketing Works

Every time I start working with a new client, I ask who their target audience is. Many times the answer is, 
“Anyone who can read.” 

That may be true, but the most likely people to want to read your book are those with a serious interest in 
the topic. That’s why it is so important to target your marketing dollars at your niche audience. The tactic 
really does work! 

   Case in point – Marilyn Jax, a mystery novelist from 
Minnesota. The weekend of Sept. 7 – 9, she had a 
table at the “Taste of Greece at St. Mary’s Orthodox 
Church in Minneapolis.” 

   This was her second year at the festival. Last year 
she introduced festival goers to “Road to Omalos,” her 
mystery set in Greece. This year she returned with her 
new title, “Sapphire Trails.” 

   People who had bought “Road to Omalos” last year 
and enjoyed it returned to her table this year to buy 
her new book. Once again, “Road to Omalos” was a 
big seller as well.

In a single weekend she told more than 100 hardcover books. 

Jax’s official launch event for “Sapphire Trails” took place in August 2012 at the Big Fork 
Art Festival in Big Fork, Montana, the place that mystery is set. She was even more 
successful at that event, selling more than 300 books. 

The Twin Cities launch for “Sapphire Trails” will be a private event in Minnetonka on 
October 9th. All three of Jax’s mysteries are available as traditional hardcover books and as 
ebooks. For more information or to order online, log on to www.marilynjax.com.

A Great Event at the Loft Literary Center – The Wow Retreat 

   Rachel M. Anderson, the 
founder of RMA Publicity, 
was invited to speak on the 
topic of book marketing 
and publicity at the WOW 
Retreat at the Loft Literary 
Center in Minneapolis on 
Sat., Sept. 15th.

   About 40 women attended the workshop 
designed to provide them with access to information 
and resources about the publishing industry. RMA 
Publicity’s presentation: “10 Tips for Putting a Book 
Marketing & Publicity Plan in Place” was very well 
received. 

Thank you to Connie Anderson and Meg Corrigan for inviting me to speak.

http://www.marilynjax.com
http://www.marilynjax.com
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Introducing “Gypsy Nights” by Christine Fournier 

She may have retired from Broadway, but the experiences Christine Fournier had while 
performing in the original Broadway company of Sweet Charity, directed by Bob Fosse 
and starring Gwen Verdon, will stay with her forever. 

Now she’s sharing her memories of “the gypsy life” with readers in a new fiction series 
being published by 4 Square Books. Book One, “Gypsy Nights - Lives on Tour,” hasn’t 
been out long but is already getting rave review, including this one posted on 
Amazon.com:

“In can be challenging to find a book that offers the perfect balance of narrative, 
character development and intrigue; look no further. I gobbled this book up in 24 hours 
and am hungry for more! ‘Gypsy Nights’ invited the reader to truly experience the life of a performer; the 
heartbreak, the success and the spice! This book will satisfy all your cravings.”

The title is available as a trade paperback via both BarnesandNoble.com and Amazon.com; ebook versions 
are available as well for both the Kindle and Nook.

ALSO IN SEPTEMBER...

   Burt 
Nordstrand, 
founder of COR 
Retreat, a food 
recovery program 

in Wayzata, Minn., was interviewed on Peter’s 
Principles, a national health and fitness radio show.

   J.J. DiGeronomo, author, “The 
Working Woman’s GPS,” was 
interviewed on WDPN-AM in 
Cleveland, Ohio on Sept. 19th. 
The topic of discussion, helping 
people figure out what their 
priorities in life should be. 

   Kelly McCleary, author, “The 
Best Possible World: A Search 
for the Nature of Heaven” 
signed books at the B&N 
Bookstore in Fayetteville, Ark., 
on Sept. 22nd.

   Suzann Yue, author, 
“Snort’s Special Gift,” 
participated in the Boxer 
Walk at French Regional 
Park in Plymouth, 
Minn., on Sat., Sept. 
22nd.

   Wood artist Patrick 
Plautz was interviewed 
by a reporter from the 
Savage Pacer for a 
preview piece about the 
Scott County, 
Minnesota Art Crawl. 
A preview article titled 

Weird Turned Wonderful ran in the Savage Pacer 
newspaper on Sept. 28th.

http://www.savagepacer.com/news/weird-turned-wonderful/article_db9e5de0-7253-52b7-84d4-f2b6725b3b5e.html
http://www.savagepacer.com/news/weird-turned-wonderful/article_db9e5de0-7253-52b7-84d4-f2b6725b3b5e.html
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Finding Relevant Sources for Book 
Reviews

No matter what stage of 
the publishing process your 
book is in — writing, 
editing, printing or post 
publication — now is the 
time to start thinking about 
how you are going to sell it. 
If you wait until after the 
launch party is over to come 
up with a plan, you will 
likely be disappointed. 

The first thing you should do is figure out 
exactly who your target audience is. I’m surprised 
by how few authors take the time to do this. 

For example, if you have a children’s book that’s 
focused on helping military families stay 
connected, your target audience should be military 
families and educators. The target audience for a 
memoir about an adoption reunion is mostly 
women, but men touched by adoption may be 
interested too. Mysteries with a focus on police 
and investigative work, meantime, appeal most to 
college educated males between the ages of 20 and 
45. Many women read this type of book as well, but 
the numbers work out to about 80/20 percentage-
wise.

Once you know who you are targeting, here are 
some ideas that will help you find the right 
individual to give your book a solid review: 

• In this day and age, one of the best ways to 
secure a review that matters is by going online 
and finding bloggers who review the type of book 
you’ve written. If the reviews are positive, you are 
practically assured of sales.
   A good way to approach bloggers is by sending 
an email with a summary and sample chapter or 
two. If they are interested, they will request a 
copy. Be sure to get a book to the person who has 
accepted your invitation right away. 

• Seek out other authors who write in your genre 
and ask them to review your book. Offer to do a 
review for them in exchange. One good turn 
deserves another, after all. 

• Seek out industry experts for reviews. If, for 
example, you have written a novel about the 
lottery, wouldn’t it be great to have someone who 

works for the lottery in your home state review 
the book. The best thing about an industry 
review is it lends credibility to your book, and 
also serves as an excuse to ask the company for 
help promoting your book.

How to Capitalize on the Holiday Season 

If you’d like to do events during the holiday 
season and don’t have them set up yet, time is of 
the essence. It may be too late to get signings at 
most bookstores, but you can still sell books! 

Here are a few ideas for you…… 

• Visit your local independent bookstore and ask 
if they will take books on consignment for the 
holiday season. 

• Team up with other local authors and host a 
book buying party. Offer special pricing for the 
holiday season. Books make great gifts!

• Contribute content to your local newspaper 
that makes mention of your book. Need guidance 
on what kinds of topics to write about? Contact 
RMA Publicity.

Next month’s article:
RMA Publicity will offer more tips on how to 

capitalize on the holiday season not only to sell 
books, but to create more awareness for the title. 
A lot of people get so caught up in the holiday 
revelry they forget about all the incredible 
opportunities that fall into their laps at this time of 
year.

The weeks between Nov. 1 and Dec. 31 can 
garner the biggest sales of the year for you if you 
play your cards right.  

www.RMAPublicity.com
rachel@RMAPublicity.com

(952) 240 - 2513

http://www.rmapublicity.com/contact
http://www.rmapublicity.com/contact
http://www.rmapublicity.com/contact
http://www.rmapublicity.com/contact
http://www.RMAPublicity.com
http://www.RMAPublicity.com
mailto:?subject=
mailto:?subject=
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MEDIA OPPORTUNITIES
If your book is relatable to any of the following events 

observed in October or November, let us know! RMA Publicity 
may be able to help you secure publicity in the print, broadcast 
and/or online media for your book.

October Media Opportunities
Adopt a Shelter Dog Month 
Breast Cancer Awareness Month
Domestic Violence Awareness Month
Emotional Wellness Month
Health Literacy Month
Long-term Care Planning Month
National Bullying Prevention Awareness Month
National Crime Prevention Month
Positive Attitude Month

Other dates observed in October...
Financial Planning Week, Oct. 1-7
National Diversity Day, Oct. 5
World Smile Day, Oct. 5
Fire Prevention Week, Oct. 7-13
National Stop Bullying Day – Oct. 10
Freedom From Bullies Week, Oct. 14-20
Kids Care Week, Oct. 21-27
National Massage Therapy Awareness Week, Oct. 21-27
Prescription Errors Education & Awareness Week, Oct. 24-31
Make a Difference Day, Oct. 27

November Media Opportunities
American Diabetes Month
Aviation History Month
Lung Cancer Awareness Month
National Adoption Month
National Alzheimer’s Disease Awareness Month
National Family Caregivers Month
National Long-Term Care Awareness Month
National Marrow Awareness Month

Other dates observed in November….
American Education Week – Nov. 11-17
Veteran’s Day – Nov. 11
World Kindness Day – Nov. 13

* Source: 2012 Chase’s Calendar of Events

Like us on Facebook please

   RMA Publicity regularly posts author news and events to our Facebook page, which is 
easily accessed through the front page of www.RMAPublicity.com. If you would like to 
receive updates as they happen, please visit our page and “like” it.

http://www.RMAPublicity.com
http://www.RMAPublicity.com

