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THE POWER OF PUBLICITY
The Waters of Excelsior’s Grand Opening Attracts 
Nearly 500 People

Seniors have a new 
residential option in the heart 
of the Twin Cities’ Lake 
Minnetonka Region. The 
Waters of Excelsior celebrated 
its grand opening on Jan. 17 
with a party attended by nearly 
500 people. The festivities 
kicked off with a ribbon 
cutting ceremony in front of 
the new building. The first 
four residents to move in had 
the honor of cutting the ribbon 
as members of the Excelsior 
Chamber of Commerce and 
The Waters staff looked on. 

Guests then had the 
opportunity to tour the 
community, which features 
115 apartment homes, 
including 16 memory care 
suites, available for rent within an elegantly designed building. Available for immediate occupancy are 1-bedroom 
and 2-bedroom senior living apartments for the general population, as well as 1-bedroom and studio apartments 
for Memory Care and Enhanced Care residents. Floor plans in the main building range from 615 to 1,180 square 
feet. 

In addition to touring fully furnished models, attendees were also able to visit the salon/spa and wellbeing 
studio, and enjoy hors d’oeuvres and beverages prepared by chefs at the onsite restaurant and café/pub. Learn 

more about The Waters of Excelsior 
here. 
   RMA Publicity handled publicity 
for the event and secured four 
stories about the launch in the news 
media. Finance & Commerce 
published a story in the Jan. 11 
issue. KSTP-TV covered the grand 
opening event, The Lakeshore 
Weekly published a story on Jan. 
21, and an article was published in 
the Jan. 24 issue of the MN Sun 
Sailor. 

https://www.thewatersseniorliving.com/communities/excelsior/
https://www.thewatersseniorliving.com/communities/excelsior/
https://www.thewatersseniorliving.com/communities/excelsior/
https://www.thewatersseniorliving.com/communities/excelsior/
https://finance-commerce.com/2019/01/new-senior-housing-coming-to-excelsior/
https://youtu.be/O_RRPexnktI
https://www.swnewsmedia.com/lakeshore_weekly/news/local/nearly-people-attend-opening-of-the-waters/article_afd0e17f-0b82-5f8d-967a-77c480997106.html?fbclid=IwAR25DwVv3td48ZzOzjk0tavyMXqUijyvJJMQH_Ta7Vg5p2LAQH-n7cZEwN4
https://www.swnewsmedia.com/lakeshore_weekly/news/local/nearly-people-attend-opening-of-the-waters/article_afd0e17f-0b82-5f8d-967a-77c480997106.html?fbclid=IwAR25DwVv3td48ZzOzjk0tavyMXqUijyvJJMQH_Ta7Vg5p2LAQH-n7cZEwN4
https://www.hometownsource.com/sun_sailor/free/opening-celebration-for-the-waters-of-excelsior-attracts-nearly-attendees/article_161ff2d4-1db4-11e9-bdfd-2f79fe4e1831.html
https://www.hometownsource.com/sun_sailor/free/opening-celebration-for-the-waters-of-excelsior-attracts-nearly-attendees/article_161ff2d4-1db4-11e9-bdfd-2f79fe4e1831.html
https://www.thewatersseniorliving.com/communities/excelsior/
https://www.thewatersseniorliving.com/communities/excelsior/
https://www.thewatersseniorliving.com/communities/excelsior/
https://www.thewatersseniorliving.com/communities/excelsior/
https://finance-commerce.com/2019/01/new-senior-housing-coming-to-excelsior/
https://youtu.be/O_RRPexnktI
https://www.swnewsmedia.com/lakeshore_weekly/news/local/nearly-people-attend-opening-of-the-waters/article_afd0e17f-0b82-5f8d-967a-77c480997106.html?fbclid=IwAR25DwVv3td48ZzOzjk0tavyMXqUijyvJJMQH_Ta7Vg5p2LAQH-n7cZEwN4
https://www.swnewsmedia.com/lakeshore_weekly/news/local/nearly-people-attend-opening-of-the-waters/article_afd0e17f-0b82-5f8d-967a-77c480997106.html?fbclid=IwAR25DwVv3td48ZzOzjk0tavyMXqUijyvJJMQH_Ta7Vg5p2LAQH-n7cZEwN4
https://www.hometownsource.com/sun_sailor/free/opening-celebration-for-the-waters-of-excelsior-attracts-nearly-attendees/article_161ff2d4-1db4-11e9-bdfd-2f79fe4e1831.html
https://www.hometownsource.com/sun_sailor/free/opening-celebration-for-the-waters-of-excelsior-attracts-nearly-attendees/article_161ff2d4-1db4-11e9-bdfd-2f79fe4e1831.html
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RMA Publicity Handles Publicity for The Ten Days of Kindness in Grinnell 
There is a movement sweeping the country that made a stop in Grinnell, Iowa, from Jan. 25 – 

Feb. 3, and RMA Publicity is proud to have been a part of it. We handled the publicity for "Ten 
Days of Kindness in Grinnell," a project of Inclusivi-Tee, a Minnesota company that produces 
artist-designed t-shirts with progressive, inclusive themes and donates 50 percent of its profits to 
groups doing good in the Twin Cities.  

RMA Publicity arranged interviews for company founder and CEO Lori Myren Manbeck on 
WOI-TV's Iowa Live on Jan. 28 and KFJB Radio Marshalltown, Iowa on Jan. 15. 

Richard Bahr Talks About His Work to Help the Homeless on KARE TV in Minneapolis 
   A lot of people make the resolution to do more good in the New 
Year, but they may not know exactly what that’s going to 
mean. They are sure to be inspired by the work of Richard Bahr of 
Minneapolis. 
   This year marks the 6th year of existence for the nonprofit he runs 
with his wife, Carla. Threshold to New Life  is a 
501 (c)(3) dedicated to helping people who are 
living in the margins, and in danger of losing the 
housing they are in. The Bahrs’ organization is 
doing its part to combat homelessness by 

working with local housing agencies to help meet the needs of people having trouble paying 
their rent or mortgage so they can stay in the housing they are in. They also help out those 
who are homeless in a number of ways. 

Richard Bahr appeared on KARE-TV Minneapolis' 4 p.m. newscast on Jan. 14 to offer 
practical advice for viewers who want to assist those in our community who have fallen on 

https://youtu.be/3CN6fAXIf2c
http://www.rmapublicity.com/images/stories/Audio/10%20Days%20of%20Kindness%20-%20KFJB%20Radio,%20Marshalltown%20-%20January%2015,%202019.mp3
http://www.threshold2newlife.org
https://youtu.be/kWDYjCiEV0I
https://youtu.be/3CN6fAXIf2c
http://www.rmapublicity.com/images/stories/Audio/10%20Days%20of%20Kindness%20-%20KFJB%20Radio,%20Marshalltown%20-%20January%2015,%202019.mp3
http://www.threshold2newlife.org
https://youtu.be/kWDYjCiEV0I
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tough times. On Jan. 30, he was interviewed on WCCO Radio. The focus of that interview was on things the 
average person can do to help the homeless. 

Learn more about Threshold to New Life and Richard's Book, Those People: The True Character of the 
Homeless, at www.Threshold2NewLife.org.

Norm Mitchell’s The Hidden One Launches in February 
A book that has been 20 years in the making launched at the Barnes and Noble at Calhoun Village in 

Minneapolis the evening of Jan. 22.  
Twin Cities author Norm Mitchell's The Hidden One is the story of Ashley Cooper. The tale 

begins in 1962 after the violent death of Ashley’s lover, Olga, who was also his Russian Lit 
professor, and a Russian émigré from Paris. Before he has the chance to recover from that 
tragedy, death strikes again. After Ashley’s stepfather, Colonel David Cooper dies, his 
stepmother, Ronnie, decides the time has come for him to learn the truth about his identity. 

More information can be found on the Amazon listing for the book, or in the article 
published in the MN Sun Sailor. A second signing is planned for Sun., Feb. 10 at 2 p.m. at 
Common Good Books in St. Paul.

Twin Cities Consultant Cathy Perme Shares a Wealth of Knowledge About Consulting on KARE 
TV in Minneapolis 

Some 30 years ago, Twin Cities business 
consultant Cathy Perme made the decision to quit 
her day job and go out on her own. Now she's 
written a new book that helps others figure out if 
the same decision can work for them. 

Fizz! How to Succeed as an Independent 
Consultant released on Jan. 1, 
and a few days later Perme 
appeared on KARE TV's 4 p.m. 
newscast to share some insights 
from the book, including how 
people can figure out what 
their fizz is, how to go about 
planning an exit strategy if considering leaving a job and going out on their own, and more. 
   Learn more about Cathy's work at Whatsyourfizz.com.

   Pat Borzi, author, Minnesota Made 
Me, appeared on Twin Cities Public 
Television’s talk show, Almanac, on 
Jan. 11. 

   A story about the new 
nonprofit, Wings for Widows,
was published in the MN Sun 
newspaper on Jan. 31.

ALSO IN JANUARY ...

http://www.wingsforwidows.us/
http://www.wingsforwidows.us/
http://www.rmapublicity.com/images/stories/Audio/Those%20People%20-%20WCCO%20Radio%20-%20January%2030,%202019.mp3
http://www.Threshold2NewLife.org
https://www.amazon.com/Hidden-One-Norm-Mitchell/dp/1732794448/ref=sr_1_2?ie=UTF8&qid=1547056396&sr=8-2&keywords=the+hidden+one+norm+mitchell
https://www.hometownsource.com/sun_post/free/history-comes-alive-in-wwii-novel-penned-by-golden-valley/article_7a87cdbc-1b77-11e9-b5aa-8b5c979ce06d.html
https://www.commongoodbooks.com/event/norm-mitchell-reads-hidden-one-book-one-people-blood-saga
https://youtu.be/DE0xFjjM528
https://youtu.be/DE0xFjjM528
https://whatsyourfizz.com/
http://www.rmapublicity.com/images/stories/Audio/Those%20People%20-%20WCCO%20Radio%20-%20January%2030,%202019.mp3
http://www.Threshold2NewLife.org
https://www.amazon.com/Hidden-One-Norm-Mitchell/dp/1732794448/ref=sr_1_2?ie=UTF8&qid=1547056396&sr=8-2&keywords=the+hidden+one+norm+mitchell
https://www.hometownsource.com/sun_post/free/history-comes-alive-in-wwii-novel-penned-by-golden-valley/article_7a87cdbc-1b77-11e9-b5aa-8b5c979ce06d.html
https://www.commongoodbooks.com/event/norm-mitchell-reads-hidden-one-book-one-people-blood-saga
https://youtu.be/DE0xFjjM528
https://youtu.be/DE0xFjjM528
https://whatsyourfizz.com/
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   A column featuring a Q and A with Tressa 
Reisetter, author, Getting to Know Your 
Child’s Brain, will be published in the Star 
Tribune on Feb. 2. 

An article previewing the Twin Cities 
launch of Ken Flies’ memoir, Into the 
Backlands, will be published in the Star 
Tribune on Feb. 3. The book launches 
during a special presentation at the 
History Theatre in St. Paul on Feb. 16. 

   Patrick Borzi, author, Minnesota Made 
Me, will sign books at the University of 
Minnesota’s Coffman Union Bookstore on 
Feb. 6 and at the Mall of America Barnes 
and Noble on Feb. 10. 

Gary Eldon Peter, author, Oranges, is 
the featured reader for February of the 
Fireside Reading Series. He will do a 
reading and signing at the Hamline 
Midway Library in St. Paul the evening 
of Feb. 6. 

   The authors of We Sit, Paintings 
by Marley Kaul, Poems by Taiju 
Geri Wilimek have a reading and 
signing planned for Sat., Feb. 9 at 
Common Good Books in St. Paul. 
The event begins at 7 p.m.

Norm Mitchell, author, The Hidden One,
has a reading and signing planned for Sun., 
Feb. 10 at Common Good Books in St. Paul.
The event begins at 7 p.m. 

Carol Basdeo, 
author of the K.C. 
& Kayla’s Science 
Corner series of 
books, will share 
her story with students at Wheeler Avenue Elementary in 
Valley Stream, N.Y., on Feb. 11, which is the International 
Day of Women and Girls in Science. 

   Roma Calatayud Stocks, author, A 
Symphony of Rivals, will lead the Authors 
Workshop Series at the Edina Art Center on 
Sat., Feb. 16. The event begins at 10 a.m.  

Kathleen Novak, author, Rare Birds, has 
a presentation and signing planned at the 
Virginia, Minn., public library on Feb. 28. 
The event begins at Noon. 

Also Coming up in February…

February is “I Love to Read Month” and Sigma’s Bookshelf Has a Busy Month Planned 
February is going to be a very busy month for Sigma's Bookshelf.  In addition to visiting five schools 

throughout the State of Minnesota, we have two workshops planned. On Sat., Feb. 16, we have been invited to 
lead the present at MN Hands & Voices in St. Paul. This is an organization that supports families with deaf 
children. The following weekend, on Sat., Feb. 23 and Sun., Feb. 24, we will be leading our 4th novel writing 
workshop for teens, and space is still available. All the details you need, and the registration link can be accessed 
here. Cost is just $50 for the 2-day workshop. The workshop is intended for teens between the ages of 13 - 19. 

These events are being made possible by the voters of Minnesota through a grant from the Metropolitan 
Regional Arts Council (MRAC), thanks to a legislative appropriation from the Arts and Cultural Heritage Fund. 

https://bit.ly/2Mhe6ut
https://bit.ly/2Mhe6ut
https://bookstores.umn.edu/event/meet-local-author-patrick-borzi
https://bookstores.umn.edu/event/meet-local-author-patrick-borzi
https://bookstores.umn.edu/event/meet-local-author-patrick-borzi
https://thefriends.org/event/fireside-reading-series-gary-eldon-peter/
https://www.commongoodbooks.com/event/marley-kaul-and-taiju-geri-wilimek-present-we-sit
https://www.commongoodbooks.com/event/norm-mitchell-reads-hidden-one-book-one-people-blood-saga
https://bit.ly/2Mhe6ut
https://bit.ly/2Mhe6ut
https://bookstores.umn.edu/event/meet-local-author-patrick-borzi
https://bookstores.umn.edu/event/meet-local-author-patrick-borzi
https://bookstores.umn.edu/event/meet-local-author-patrick-borzi
https://thefriends.org/event/fireside-reading-series-gary-eldon-peter/
https://www.commongoodbooks.com/event/marley-kaul-and-taiju-geri-wilimek-present-we-sit
https://www.commongoodbooks.com/event/norm-mitchell-reads-hidden-one-book-one-people-blood-saga
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An Easy Explanation of the Difference 
Between Book Marketing and PR 

By Rachel M. Anderson, 
Publicist, RMA Publicity
When it comes to promoting a 
book, a lot of people think 
marketing and publicity are one 
in the same, but that is not the 
case. I am often asked the 
question, “So what’s the 
difference?”  

In a nutshell, marketing a book includes such tasks 
as creating a website, getting the book into 
distribution, printing business cards, purchasing 
advertising, etc. It is basically the “paid” side of 
things. 

Publicity, meantime, is the “unpaid side.” It 
involves securing reviews, and getting stories on TV 
and radio, in newspapers and magazines, online, 
etc. Unlike with an ad where money will secure the 
placement you want, in the case of publicity you need 
to convince the news media or reviewer of the value 
of doing a story about you, and you do not have the 
ability to control the message. The media decides how 
to cover your story. 

It’s no accident that the most successful books have 
both marketing and publicity plans in place well 
before the first copy rolls off the presses. While 
marketing tasks are pretty strait forward and can 
easily be done by the author or publisher, when it 
comes to publicity it is sometimes easier said than 
done. I can’t tell you how many times I’ve had people 
come to me for help after months of unsuccessfully 
pursuing their local media only to express their 
amazement when I am able to secure multiple 
interviews for them on my first day of pitching.  

Why hire a publicist? The biggest benefit is being 
able to take advantage of the person’s connections, 
and in the case of RMA Publicity, experience in the 
news industry. Before starting my company in 2009, I 
spent 15 years working as a major market television 
producer. I also have newspaper reporting and 
corporate marketing experience. 

My media background is invaluable when it comes 
to knowing how to pitch a story and generate interest 
in my clients’ books and events. Doesn’t hurt that I 
started my professional career as a television 
newsroom assignment editor, charged with the task of 

reviewing press releases that came in for the weekend 
crew and deciding which stories the station would 
cover. 

Speaking of the press release, it is perhaps the most 
important marketing tool you can have for your book. 
It summarizes what your book is about, its key points 
and the author’s purpose for writing it in a page or 
two. 

This quick, succinct summary is important because 
news people are busier than you may think. While 
they may have a few minutes to read over and digest a 
press release, reporters and assignment editors do 
NOT have time to read your book to figure out what 
the hook may be. It is up to you to provide the hook 
for them. 

Have more questions about book promotion? 
Check out the Book Publicity articles in the “Feature 
Articles” section of RMA Publicity’s website, or
contact me for a free publicity consult.

Next month’s publicity tips article: 
Tips for Developing a Marketing and PR Strategy 

that Won’t Just Get Your Name Out There… But Will 
Sell Books 

Like us on Facebook please. RMA Publicity 
regularly posts author news and events to our 
Facebook page, which is easily accessed through the 
front page of www.RMAPublicity.com. If you would 
like to receive updates as they happen, please visit our 
page and “like” it. 

www.RMAPublicity.com
rachel@RMAPublicity.com 

(952) 240 - 2513

http://www.rmapublicity.com
http://www.rmapublicity.com/index.php/feature-articles
mailto:rachel@rmapublicity.com?subject=Feburary%202019%20Newsletter
http://www.RMAPublicity.com
http://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry
http://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry
http://www.rmapublicity.com
http://www.rmapublicity.com/index.php/feature-articles
mailto:rachel@rmapublicity.com?subject=Feburary%202019%20Newsletter
http://www.RMAPublicity.com
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February is...

Low Vision Awareness Month  
American Heart Month  
National African American History Month  
National Black History Month  
National Time Management Month  
Spay/Neuter Awareness Month

Also Observed in February...

Take Your Child to the Library Day – Feb. 2  
Extraterrestrial Culture Day – Feb. 12  
World Radio Day – Feb. 13  
National Donor Day – Feb. 14  
Random Acts of Kindness Week – Feb. 17 – 23

March is...

Colorectal Cancer Education and Awareness Month  
Credit Education Month  
Employee Spirit Month  
National Kidney Month  
National Nutrition Month  
Optimism Month  
Paws to Read Month  
Save Your Vision Month  
Women’s History Month

Also Observed in March…

Read Across America Day – Mar. 1  
Brain Awareness Week – Mar. 11  
World Kidney Day – Mar. 14  
Forgive Mom and Dad Day – Mar. 18  
As Young As You Feel Day – Mar. 22

* Source: 2018 Chase’s Calendar of Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in February 2019 or March 2019, let us know! RMA Publicity may be 
able to help you secure publicity in the print, broadcast and/or online media for your book.




