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THE POWER OF PUBLICITY
All 4 Twin Cities Television Stations 
Cover Brock Pierce’s Announcement that 
He is Running for President

RMA Publicity handled the press 
for the Sept 3rd announcement by 
Minnesota native, billionaire, 
philanthropist and child actor Brock 
Pierce that he is running for President 
of the United States. The press 
conference and rally was held on the 
steps of the State Capitol building in 
St. Paul. Here are links to the various 
TV placements:  WCCO (CBS), 
 KSTP (ABC), KMSP (FOX). KARE 
(NBC).  The St. Paul Pioneer Press 
ran a story too. 

At his side when he made the 
announcement was former U.S. 
Senator Dean Barkley, who was Jesse Ventura’s longtime political advisor. They were joined by other local 
officials, business leaders, residents and supporters. 

Brock Pierce is running as the Independence Party candidate. His website is www.Brock.vote. 

Rochester Media Turns Out for “Fall Follies” at The Waters on Mayowood 
   The first community event since the 
beginning of the COVID-19 pandemic 
attracted the news media to The Waters 
on Mayowood senior living community 
in Rochester, Minn. on Sept. 24. 
   Two Rochester television stations 
were there to witness the parking lot 
transform into the festival grounds for 
“Fall Follies.” The festival provided an 
opportunity to socialize, and enjoy 
drinks and hors’dourves. Every bar set 
up in the parking lot had a different 
theme, and of course social distancing 
was practiced, and residents and staff 
wore masks. 

https://youtu.be/uXYbtkl20s0
https://kstp.com/politics/live-video-former-minnesotan-brock-pierce-announces-run-for-president/5850277/
https://www.fox9.com/video/847111
https://youtu.be/RD4cIHvdJuI
https://www.twincities.com/2020/09/03/mighty-ducks-actor-pitches-presidential-bid-at-st-paul-rally/
https://www.brock.vote
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Stories about the event ran during the evening newscasts on both KTTC-TV and KIMT-TV. The next day, on 
Sept. 25, KIMT television returned to the community to put together another story. This one about the 
community's newest residents. About a month ago, a white parakeet later named Jasmine landed in the bushes at 
the community and didn't want to leave. Staff caught the bird and brought it inside, then decided to purchase three 
more parakeets. 

The four newest residents of the community are said to be settling in nicely. 

Retired University of Minnesota Professor Breathing New Life into 1940s Fairytales that Teach Lessons 
of Importance Today 

Jack Zipes of Minneapolis may not be in the classroom anymore, but once a teacher always a teacher. Now 
retired from his position as a Professor of German and comparative literature at the University of Minnesota, 
these days he is on a mission to breathe new life into old fairy tales that deliver important messages. The fairy 
tales he re-released in September are both about fascism and teach lessons that are very timely right now. 

   Keedle the Great, originally written by Deirdre and William Conselman, Jr., and illustrated 
by Fred L. Fox in 1940, is the story of a scrawny little kid who is cruel to animals. As the 
story progresses and Keedle becomes a bigger bully, he gets smaller and smaller. It shows 
that bullies don’t last forever. Yussuf the Ostrich, originally written and illustrated by Emery 
Kelen, one of the great political caricaturists of the twentieth century and released in 1943, 
is the story of a young idealistic ostrich who has to overcome racism, war and separation 
from his mother. 
   The books were officially launched at a virtual event hosted by 
Magers and Quinn of Minneapolis on Sept. 27, 2020. A preview 

story appeared in the Sept. 18 Star Tribune.The books were also 
featured in the Pioneer Press (Sept. 20), which named them the literary pick of 

the week. Jack was also interviewed on WJON-AM Radio St. Cloud on Sept. 24. 
Copies of Zipes’ books can be purchased through the 

website, MagersAndQuinn.com. They are also available through the 
distributor, Itascabooks.com. To learn more about Jack Zipes' work, please check out 
his website, JackZipes.com and his new publishing house, LittleMoleHoneyBear.com. 

Also in September….  

   Janet Graber, author, The Sting 
of Love, launched her book 
virtually at a presentation 
facilitated by Magers and Quinn in 
Minneapolis on Sept. 25. 

The Highland Villager published a 
story about St. Paul author Alix Jans’ 
debut novel, Amandla. 

Ronald E. Peterson, author, 
Gardeners of the Universe, 
discussed his award-winning sci-fi 
thriller at a virtual event hosted by 
Next Chapter Booksellers on Sept. 
27.

https://kttc.com/2020/09/24/rochester-old-timers-celebrate-the-fall-season-at-local-senior-home/
https://www.kimt.com/content/news/Residents-in-Rochester-are-staying-busy-with-Fall-Follies--572527971.html
https://www.kimt.com/content/news/findingunlikelyfriends-572545521.html
https://www.startribune.com/a-kid-friendly-jurassic-park-cartoon-10-best-to-watch-read-or-hear-this-week/572441542/
https://www.twincities.com/2020/09/20/literary-pick-of-the-week-unburying-dead-and-neglected-authors-of-fantasy/
http://www.rmapublicity.com/images/stories/Audio/Jack%20Zipes%20-%20WJON%20Radio%20-%20September%2024,%202020.mp3
https://www.magersandquinn.com/advanced_search_result?psm=all_available&qt=author&qw=Zipes
https://itascabooks.com/search.php?search_query=jack%20zipes&section=product
http://jackzipes.com/
https://www.littlemolehoneybear.com/


NEWSLETTER OCTOBER 2020

 PAGE 3

October is… 
Adopt a Shelter Dog Month  
Anti-Depressant Awareness Month  
Breast Cancer Awareness Month  
Health Literacy Month  
National Bullying Prevention Awareness Month  
National Crime Prevention Awareness Month  
National Cyber Security Awareness Month  
National Depression Awareness Month  
Positive Attitude Month 

Also Observed in October… 
Guardian Angels Day – Oct. 2  
Fire Prevention Week – Oct. 4 – 10  
Mental Illness Awareness Week – Oct. 4 – 10  
National Coming Out Day – Oct. 11  
National Bullying Prevention Day – Oct. 14  
Prescription Errors Education and Awareness Week – Oct. 
24 – 31 

November is… 
American Diabetes Month  
National Adoption Month  
National Family Caregivers Month  
National Inspirational Role Models Month  
National Long Term Care Awareness Month  
National Memoir Writing Month  
National Novel Writing Month  
Prematurity Awareness Month 

Also Observed in November… 
National Authors Day – Nov. 1  
National Young Readers Week – Nov. 9 – 13  
National Family Week – Nov. 22 – 28  
Small Business Saturday - Nov. 28 

Source: 2020 Chase’s Calendar of Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in October or November 2020, let us know! RMA 
Publicity may be able to help you secure publicity in the print, broadcast and/or online media for your book.

  If you enjoy historic fiction, and believe in miracles, then you'll want to pick up a copy of 
Bruce J. Berger's novel, The Flight of the Veil, which is set for release on Oct. 8, 2020. The 
book is already receiving rave reviews. Kirkus Reviews calls it a well-crafted tale about 
trauma and miracles. 
  The story begins in 1990 when Holocaust survivor Nicky – a Brooklyn psychiatrist – 
receives a letter from Abbess Fevronia, the head of a women’s monastery in Greece. 
Although Nicky believes the rest of his family died at Auschwitz, he learns that Theodora, 
a mysteriously silent nun who has lived at the monastery since 1944, may be his baby 
sister, Kal. With his old friend and new love, Helen, Nicky returns to Greece – to harrowing 
memories of his fighting with the partisans and to a reunion with his beloved sister. The 

Flight of the Veil explores the intersections of guilt and memory, faith and tragedy, fate and miracle. 
Books are available on the publisher's website: BlackroseWriting.com. 

Coming up in October…

The virtual Twin Cities Book 
Festival takes place from Oct. 15 
– 17. Two authors RMA Publicity 
works with are presenters: Jack 
Zipes and Janet Graber. 

  Shawna Bennett, author of the YA 
novel Soul Song, has been invited 
to participate in the Texas Book 
Festival, which will take place 
virtually from Oct. 31 – Nov. 15.

https://www.blackrosewriting.com/historicaladventure/theflightoftheveil
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Fall’s Arrival is the Perfect Time to Start 
Planning Your Marketing and PR Tactics for 2021 
By Rachel M. Anderson, 
Publicist, RMA Publicity 

Another change of season is 
upon us. Not only is now the 
time to start winterizing your 
home, it’s also a good time to 
start thinking about how you 
will do things differently in 
the New Year. For authors and 
publishers, that means putting 
2020 to bed, and looking 
ahead to 2021. 

Whether you published a title in what will likely 
soon go down in history as “The Year of No Fun,” or 
you are planning to release a book in 2021, here are 
some ideas for what to include in your marketing 
plan. 

A good starting point is to write a short synopsis of 
what your book is about and who you think would be 
most interested in reading it, a.k.a. your target 
audience. Once you have this done, you can begin 
developing strategies on how to reach the audience 
most likely to be interested in your book. And no, 
everyone who can read is not your target audience. 
Assuming that is a mistake many authors make. As a 
result, they fail to come up with a solid strategy to 
reach those most likely to want to pick up a copy of 
their books. 

Once you establish who your audience is, make a 
list of all the places you can find those people. For 
example, if you have a book about tennis, come up 
with a list of organizations people who play may have 
memberships in: United States Tennis Association 
(USTA), American Tennis Association, Women’s 
Tennis Association (WTA), etc. 

Once you have that list created, determine who the 
best contact person would be to inform about your 
book’s availability. It may be the editor of the 
association’s monthly magazine. Write down the 
person’s name, address, phone number and email 
address, then schedule a time to reach out to that 
individual. 

Next, begin looking into the places the people you 
are trying to reach spend time when not stuck at home 
due to a pandemic. For tennis players that would be 
country clubs, tennis tournaments, training 
academies, etc. Lovers of romance novels, meantime, 

are likely spending time at libraries, coffee shops and/
or the gym. 

Once you determine where the people you want to 
reach are spending time, the next step is to come up 
with a budget—how much money you have available 
to spend to reach them. While buying an ad in the 
local newspaper may be too expensive for you, 
placing ads on Facebook or in the local gym’s 
newsletter may be doable. 

Another solid strategy for those on a budget is to 
support community events the people you want to 
reach are attending. You can usually secure tables at 
local craft fairs or in the annual city festival in the 
community where you live by making a small 
donation. Remember the old adage, you have to spend 
money to make money. The more often people see 
you and your book, the better. 

And of course just in case the pandemic sticks 
around into 2021, which hopefully it won’t but could, 
be sure your plan includes strategies for reaching 
people online. E-mail marketing, Facebook 
advertising and Amazon advertising are three solid 
tactics you should have on your plan. 

Need help developing a plan? Let us know. 
Marketing Plan creation is one of the services RMA 
Publicity offers.  

Next month’s publicity tips article: 
How to Capitalize on the Upcoming Holiday 

Season to Sell Books 

Like us on Facebook please 
RMA Publicity regularly posts author news and 

events to our Facebook page, which is easily accessed 
through the front page of www.RMAPublicity.com. If 
you would like to receive updates as they happen, 
please visit our page and “like” it. 

www.RMAPublicity.com
rachel@RMAPublicity.com

(952) 240 - 2513

http://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry
http://www.rmapublicity.com
mailto:rachel@rmapublicity.com?subject=October%25202020%2520newsletter%2520inquiry

